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Art and Money. TekcTbl 1151 YTEHUS] U U3YYCHUS MarucTpaHTaMU HampaBICHUS
03140068 «Kyneryposnorus» (marucrepckas nporpamma  «CoOIHOKYJIBTYpPHBIN
MenexmMenT»):.coct. C.I.Ilumkuna; MBaH.roc. XuM.-TeXHOA. YH-T.- MBaHOBO,
2010.—77 c.

W3naHue cOCTOUT U3 ayTEHTUYHBIX TEKCTOB, OOBEAMHEHHBIX HJleeil MEHEKMEHTA
UCKyCCTBOM. Jlekcuueckoe HallOJIHEHHE TEKCTOB U HalpaBJ€HHbIE Ha €ro
U3ydeHUE  YIOpaXHeHUs BeAyT K  (OPMHUPOBAHHUIO  MPOPECCUOHATBHOU
KOMITETEHLIUH 00y4aeMbIX. Marepuain MpeAnoaraer pacuIMpeHue
KyJIbTYPOBEIUYECKON KOMIIETEHLIMM M, B KOHEYHOM cueTe, (pOopMUpYEeT yMEHHe
U3BJIEKATh M3 TEKCTa MAKCHMYM CMBICIIOBOM W JTUHTBHCTUYECKOW HMH(OpMAIIHH,
HEOOXOUMOM Isi (OPMUPOBAHUS KOMMYHHUKATUBHBIX HABBIKOB M OPHEHTALIUU B
cthepe O6mu3Heca.

ITpu cocTaBieHUU H3AAHMS KCIIOJIB30BATUCH VHTEpHET-pecypcChl, CHelHaIbHbIC
ctatbi. 3nanue paccuntano Ha 30-40 ayAUTOPHBIX U CAMOCTOSITENIbHBIX 3aHSITHH.
Matepuanbl OCOOMS M UX NPE3EHTALUs MOTYT ObITh MHTEPECHBI JJI CTYJIEHTOB,
MarucTpaHTOB M aCIUPAHTOB I'yMaHUTApHBIX BY30B, NpenojaBaTesiell CPeAHUX U
BBICIIMX Y4€OHBIX 3aBEICHUI.

PerieH3eHTHI:
KaHIuaT GUITOIOTUYECKUX HayK, AoneHT T.A.Taranosa (kadenpa
anruiickoro si3bika MBI'Y);
crapmuii npenoaasatenb O.JI.I'anuna (kadeapa HHOCTPAHHBIX SI3bIKOB
HNI'CXA um. akagemuka J1.K.bensera)



TEXT I
BUY AND SELL ART - ART AUCTIONS

Task 1. Be sure you know the meaning of the following words and
word combinations. If not, consult a dictionary.

To book in advance; the invitees; a mandatory speech; bid; the
bidding process; connoisseur.

Task 2. Read the text.

A ballroom of a five star hotel has been booked well in advance and
catalogues given to the invitees to encircle their choice of bids for a
prestigious art auction. The bidding begins with a mandatory speech
regarding the paintings and the artists. Each auction has a story to tell-
about the masterpiece, the painter, some stolen moments or an amusing

anecdote. Anonymous bids over the telephone, secret

THE ART OF
BUYING ART
2na EaEiag

deals, raised eye brows at higher bids, whispers of a
good haul, a hint of scandal have all been a part of

f . many an art auction process.

Over a period of last few decades, the bidding

process have improvised. For those who have
Al AN BAMBERGER

recently joined the art world and related events, in
Buy the Book

the social calendar, an art auction is a highly
organized event planned months in advance. Of the auction houses,
actively bringing down the hammer on high stake bids Sotheby and
Christies top the list. An art auction is a serious event in the most
glamorous settings. Only seasoned aficionados are able to understand the

practical details of a public sale.




Buying At An Art Auction

Most auction houses chart out the social calendar for buying and selling
nearly a year in advance. Regular patrons are given catalogues in addition,
about what will be put under the hammer. Since one has a lot of time of
hand it is ideal to keep a few things in mind if wanting to buy at an
auction.

1. Acquaint yourself with all the history connected to the artwork and
artist. Get to know his other works as well.

2. Once you know all that is needed you can safely put your bid. Consult
some art dealers or historians too if need be.

3. Remember that there are others too in the fray for bidding. Get to know
if there are any buyer’s premiums.

4. Sometimes old artworks are restored and it is extremely difficult to
judge if it will be worth its bid. Get to know the condition of the sale. This
will help to assess the appropriate values.

5. Ask in the market what price could it fetch otherwise (auction house is
likely to get better premiums though).

6. Find out if the artwork is authentic, insured and has the certificate as
well.

7. A true work of art should be priceless but not “pricey’. Don’t get carried
away in an attempt to posses the artwork.

8. Ideally attend some auctions first to understand how the price bids work.

This will help you to place your bid at the right time. - N A Nagpal

Task 3. Comment on_the following: “An art auction is a highly

organized event planned months in advance”.



Task 4.What should you know taking part in an art auction?

TEXT II
For you to be informed
OLDEST AUCTION HOUSES

Auction houses may not be as old as art itself. However, the concept of art
auction has existed since the 17th century. Genuine masterpieces have passed
the hands of curators and enhanced the price a timeless piece de resistance.
The adage ‘old is gold’ applies as well in art appreciation and collectables has
generations of valuable patrons. In the past, the true connoisseur, bid out of
passion to possess a work of art. Today, auctions have become business
propositions for investors, artists and dealers alike! Higher the bid, higher the
stake of the timeless artwork.
British owned Bonhams Group is perhaps the oldest and today the third
largest auction house, founded in 1793. Today with an acquisition in the form
of Butterflies and merger in the form of Brooks that has British benefit with
Philips auctioneers makes it a prestigious auction house. Officially, now
Bonhams has also tied up with an Australian fine art auctioneers three years
ago. Now they have the largest number of sales rooms and auction houses in
nearly 14 countries. Some of the other auction houses that have actively
conducted auctions include:
Sotheby

In 1744, Samuel Baker, the founder of the premium auction house began

an auction by selling Polite Literature for a few hundred pounds. After his



death, his nephew John Sotheby expanded the firm’s business to all art and
sacred literature. Now two centuries later the auction house has branches all
over the world. It has also increased its services. Apart from interest of art
collectors, Sotheby is into exclusive real estate with prime properties
worldwide, trusts and appraisals of antiques, coins, and sculptures. Their
mainstay remains exclusive art auctions. As the international art mart has
grown, so has this pioneering firm. Apparently, it was the first auction house
to have an auction on cyberspace via eBay Live Auction Services. Of course,
it met with a huge success. Sotheby is at its innovative best and continues to

remain on the art map through its bids.

Christies

In 1766, James Christie launched his auction house with a powerful tool -
his humor and excellent talk. The last two centuries witnessed some major
prices on valuable collectables. The art of buying and selling is clearly one
of the most helpful areas, which makes Christies a knowledgeable source
of information. Catalogues help in identifying the painting or collectable
that one wishes to own. They provide many other services- even wine
tasting! Year round auctions events take place in different parts of the

world.

Philips de Pury & Luxembourg

Apart from classical paintings, jewelry and contemporary art specialists
based in Geneva conduct auctions in Europe. Even the de Pury &
Luxembourg art galleries in Zurich have conducted auctions for 20th
century photographs, Impressionist and modern paintings. Some other
important art galleries across Europe include Paris-based Tajan. Both
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French and English languages help to appraise bidders to art works. In
1941 Swann Galleries opened up to auction rare books and since then it
remains the world’s largest in this sector. They have now extended their
services to moving media, and visual arts. In Austria and Prague, auction
house Dorotheum conducts nearly 600 auctions. They have a huge
employee base of 400 people with over 70 other skilled experts in
collectables. Bowrings is another big auction house which has conducted
an auction recently in Chennai.

Indian Art Auctions

Auction houses in India may be a new concept. However, thanks to the
British who had huge collections of rare Indian artworks in their
possession and various museums Indian art has a sizable presence in the
art world. Nevertheless, this century seems to have a dubious distinction of
having some high number of fake artworks making it to the auction scene.
The latest fakes made it to an art gallery in New York and just before the
Sotheby and Christies exhibitions, 12 fakes were removed.
India has its own exclusive auction house called Osian and the man behind
it is enterprising Neville Tulli. He moved from London to Mumbai after
studying from London school of economics. It was in 1997 he conducted
the first full-fledged Indian auction (until then Sotheby & Christies held
auctions in India occasionally). Neville is in the process of having not only
an auction house but also collecting to create an archive for future
auctions. He has grand plans to bring his auction house to international art
mart. And with many international art houses as his clients and several

Indian artists under his promotion he is heading in the right direction.



Task 1. Answer the questions:

1. What auction houses is the information given about?

2. What auction houses are meant by the following: a)*“They provide
many other services- even wine tasting!” b)*“They are in the process
of having not only an auction house but also collecting to create an
archive for future auctions”. ¢)“It was the first auction house to have
an auction on cyberspace.” d) “They have a huge employee base of
400 people with over 70 other skilled experts in collectables”. e)

“Now they have the largest number of sales rooms and auction

houses in nearly 14 countries”?

TEXT III

Task I. Render in English the given text.

BCE Ob AYKIIMOHAX

Kouigpman Banepuii
www.proza.ru/2009/12/20/929

B mnocnemHee Bpems Ha KyJIbTYpHYKO JKH3Hb BO BCEM MHPE BCE

AKTUBHCC BJIMACT TAKOC JBJICHUC KaK XYIOXCCTBCHHLIC AYKIHWOHBI.

Kpynueimme mupoBeie CMU (TazeTsl, xKypHabl, TEICBUICHHUE, PAIHO, U
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WHTEPHET-U3/IaHMs1) 3alOJHEHbl CEHCAIlMOHHBIMU HOBOCTSIMH € TOPIrOB
(bidding) na aykumoHax. OTH COOOIIEHUS] W MHOTOYMCIICHHBIE
KOMMEHTApUM TMPUBJICKAIOT K cebe Tropa3go OoJibllle BHUMAHUS
OOI1IECTBEHHOCTH, YEM MyOIMKaIMUi 00 YHUKAIbHBIX BBICTaBKaX IIE€ICBPOB
MCKYCCTBA U HOBOCTSIX U3 KPYITHEUIIINX MY3€€B MUDA.

Aykiuonsl (naT.auctio - mOpoaaxka ¢ MyOJUYHBIX TOProB) —
pacrnpoCTpaHeHHBIN crnoco0 peasu3anuu ToBapoB (sale of goods) Ha
OCHOBE KOHKypca MOKymaTejael. AYKIHOHEPHI MPEKPACHO YUYUTHIBAIOT
YEJIOBEUECKYIK0 IICUXOJIOTHI0 W JeJIalT cTraBky Ha aszapt (bet on
gambling), npu KOTOPOM MOKYNATENH MO0 WHEPUUN B3BHHYHUBAKT IEHY
(inflate the price) HA pagoCcTh ayKIMOHHUCTAM W  MOPOJABIAM.

Ha aykmuonax mpomatoT Bce (aHTHUKBapuar, KapTUHBI, 3eMIIIO,
HEJIBMKMMOCTbD, TAKETHI aKIhil, Mapo4YHoe BUHO (vintage wine), nmucbma
3HAMEHUTOCTEH, NIPAroleHHOCTH U JaXe JETCKue pUcyHku). [Ipu stom
3(QPEeKTUBHO peIIaloTCsl caMble pa3Hble MpoOJeMbl: OT Ccyry0o
KOMMEpUYECKUX 10 O0arorsopureabHbIX (charity challenges).

Cunraercs, 4TO ayKIIMOHBI CYIIECTBOBAIM YK€ B 5 BEKE 10 H. 3. B
JpeBHem BaBuiione (Ha HUX MpoJiaBajiu AEBYIIEK B 3aMY>KECTBO) U B
Hpesuem Pume. C nagennem Pumckoit umnepun (fall of the... Empire)
ayKIIMOHBI OBLIIM 3aKPBITHI U OSBUJIMCH CHOBA JUIh BO ®paniuu B X111
Beke. [losiBneHre COBpeMEHHOro TUMNa ayKIIMOHOB UCTOPUYECKHU
cBsi3bIBatoT ¢ Hunepnangamu, riae B 1599 r. Obut npoBejieH MepBbIid
KHWKHBIN ayKIIMOH B EBporie. AyKIIMOHHYIO MPOIaXy KHUT MOAXBAaTHIA
Anrnus (B 1676 rony), ctaBiiasi poAMHON KPYIMHEHIITUX ayKIIMOHHBIX
JIOMOB MHUpa. B pa3BUTHIX CTpaHAaX AyKIIMOHHBIC IOMa HBIHE €CTh €1Ba JIU

HC B KaXXIOM KPYITHOM TOpOJcC. Pa3nnyaroT HECKOJIBbKO THUIIOB AYKIIMOHOB,



HO OCHOBHBIMHU SIBJISIFOTCS «QHTJIMUCKUN» («BOCXOSIIIIUI») U
«TOJUTAHACKUN» («CHUCXOJISIITUN ).

AHTIIMHCKAN ayKIIMOH OCHOBBIBAETCS HA YCTAHOBIICHUM MUHUMAJIbHOMN
LEHBI IS JATLHEUIIINX TOProOB, B MPOIECCE KOTOPBIX [IE€HA MOCTEMEHHO
YBEIIMYUBAETCS, U BEIIb YXOAUT K TOMY, KTO HA3HAYMJI CAMYIO BBICOKYIO
1eHy (Tak paboTatoT, HanpuMep, 006a KPyMHEUIINX ayKIIMOHHBIX JJOMa
Christie's u Sotheby's).

['ojutanACKuid ayKIIMOH HAYMHAETCS C OYEHb BBICOKOM IIEHBI M
BEJICTCA C €€ IMOCTENEHHBIM IOHM)XEHHEM. Belp wim ToBap yXOIUT K
TOMY, KTO yCITEJI IEPBBIM «IIE€PEXBATUTHY MOHUKACMYIO IIEHY.

UeM KpymnHee ayKUHMOHHBIA JOM, TEM YHUBEpPCAJIbHEE €ro
NEeATEeNIbHOCTh (OT aHTHKBapuaTa U HM300pa3UTEILHOIO HCKYCCTBa J10
KOJUICKIIMOHHBIX MAIIUH U MY3bIKAJIbHBIX HHCTPYMEHTOB

AHTHKBapuar (antiques), >XMBONHUCH, TIpaduKka U CKYJIBITypa
SBJISIFOTCSL SIPOM JTIFOOBIX KPYITHBIX ayKIIMOHOB MPOM3BEICHUN HUCKYCCTBA.
DTO0, KaK MpaBWio, BTOPUYHBIH apT-pPbIHOK (secondary art-market), To
€CTh, Ha HEM MPOJIAIOT HE HOBBIC MPOU3BEIICHUS, a TO, YTO OBLJIO CO37]aHO
paHee, MOTOM KYIUICHO WM YHACJIEA0BAHO.

OnHuUM U3 caMbIX onpeAesatomuX (akTOPOB YCIEUIHOTO TPOBEICHUS
ayKIIMOHA SIBJIACTCS TpEeJBApUTE/IbHAsl OILIEHKAa MPEeJIOKEHHBIX PpadoT.
[Tomumo oOmie Moabl, MECTa aBTOpa B HCTOPUHU MCKYCCTBA, *KaHpa,
TEXHUKH, PEIKOCTH U COXPAHHOCTHU MPOM3BEACHUS HA €ro IIEHY BIIUSET T.
H. IPOBEHAHC KAPTHHBI (aHTJI. provenance - MPOUCXOXKICHUE, HCTOUHUK).
D10 cBoero poja «ouorpadusi» MPOU3BEACHUSA: aBTOp, JaTa, B KaKUX
KOJUICKIIUSIX HAXOJAUIACh, HA KAKMX BBICTABKaX BBICTABIUIACK. [[poBeHaHC

OOBIYHO IMPUBOAUTCA B QAYKIHOHHBIX KaTajorax JJIid IOATBCPKICHUA
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MOJITMHHOCTH 3KCIOHAaTa. MHTEpEeCHBI MPOBEHAHC MOXKET 3HAYUTEIBHO
MOBBICUTH IIEHOBYIO IMJIAHKY TOPTOB.

Kaxnpli ayknMoH MpeajiaraeT JI€TalbHYK) HMHCTPYKIHUIO IS
NpoAaBIOB W Jig mnokynaresne. OOBIMHO ayKIIMOH COIPOBOXKIAET
MPEIAyKIMOHHAS BBICTABKA, OTKPBIBAIOMIASICA 33 HECKOJBKO JTHEH 10
ToproB. K KakaoMy ayKIIMOHY TOTOBUTCS KaTajor, KOTOPBIA MOKHO
KYNUTh WA MPOCMOTPETh HA CaWTe ayKIHMOHA. B kartamorax mpuBoOagTCS
CBEJICHUS YK€ O KOHKPETHBIX JIOTax (OTACIbHBIX O0BEKTaX WJIW TpymIax
00BEKTOB, MPEMJIOKEHHBIX ISl MPOAAXU KaK HENCIMMBbIC €IUHUIIBI), a
TaK)Xe MPENPOJaXHbIA pa3dpoC IEHbI, B paMKax KOTOPOTO0 KOHKPETHBIN
JIOT OXXHUAAeTCs ObITh MPOJAHHBIM. [[71s1 ydacTusi B ayKIMOHE, >KeJIalolue
COBEPIUINUTh MOKYIIKY, JOJKHBI MPOUTU PETUCTPAIUIO U TOIYUYUTh KETOH.
Ecnu knueHT He MOXKET caM MPUCYTCTBOBATH BO BPEMSI TOPTOB, OH MOXKET
clenaTh MOKYIKY IO TeleoHy WM OCTaBUTh 3apaHee IHChbMEHHYIO
3asBKy, B KOTOpOM yKa3aHa MaKCHUMajbHas II€Ha, KOTOPYKD OH T'OTOB
3amnatuTh  3a  onpeaencHHbli  Jgor  (lot; unit of trading).

VYaaunuBelii MOKymnaTeiab JOJDKEH HMETh B BUJY, UYTO II€HA B
ayKIIMOHHOM 3ajie (aHri1. «hammer price» - IleHa TMOCe yJiapa MOJIOTKA)
MEHBIIIE, YEM peaJibHasl II€Ha MOKYIKH: HEOOXOoAMMO OyAeT 3ariaTUTh
ayKIMOHY KOMHMCCHOHHBIe (commission charge), a Takxe pa3IU4HbIE
HaJIOTH, TMPUHSATBIE B CTpaHe, B KOTOPOM MPOXOASAT  TOPTH.
© Copyright: Koii¢man Banepuii, 2009
Task II. Speak on history of auctions.

Task III. Comment on the following: “Ayxnnonepsl npekpacHo
YUYUTBHIBAIOT YEJIOBEUECKYIO ICUXOJIOTHIO U JICJAI0T CTABKY Ha a3apT, IpU

KOTOpOfI IMOKYIIATCJIN 11O MHCPUHUH B3BUHYUBAIOT HCHY HA paa0CTb
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ayKIMOHKWCTAM W TpOAaBIaM’ .

TEXT 1Y

Task I. Summarize the information given below. Try not to use a
dictionary. Remember: you should use special structures (given for
you after the text).

e MARCH 10, 2010, 2:47 P.M. ET

FOR SOTHEBY'S AUCTION, IT'S ALL IN THE MARKETING

e Article
e DUNCAN MAVIN

HONG KONG—Among Chinese collectors of antiquities, power and
patriotism sell, or at least that is the assumption Sotheby's is making as it
prepares for the spring auction season next month.

Reuters

A ceremonial court pearl necklace from the Qing dynasty is displayed in
front of a portrait of the Emperor Yongzheng.

A collection of rare objects owned by Qing dynasty emperors will fall
under the hammer, including a white jade seal carved for Emperor
Qianlong that is expected to fetch more than US$6.5 million. Other
imperial memorabilia for sale will include an eighteenth-century
ceremonial pearl necklace and a ruyi scepter carved of boxwood, both
believed to have been owned by Emperor Yongzheng.

The theme of the promotional materials, "Imperial Power," is designed to
appeal to collectors from China keen to buy artwork and antiquities from
their own country, said Nicolas Chow, Sotheby's senior director for China
and Southeast Asia. Many are business people, often with "a clear sense
they are buying their history back," he said.

For these buyers, an association with power and authority carries more
clout than the usual approach taken with Western buyers of Asian
collectibles. That approach is summed up by the title of a catalog for the
same April 8 Hong Kong auction presented to Sotheby's European and
North American clients: "Objects of Contemplation."
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"It is really about pitching the right piece to the right clients and presenting
the objects in such a way that our clients can make sense of them with
their respective set of references," said Mr. Chow. "It is about
understanding the objects, what they are, what they say, and having a solid
grasp of our diverse clientele."

Buyers from mainland China have become important to the major auction
houses. As China's economy expanded, wealthier Chinese auction buyers
were gaining ground on their Western counterparts. The global economic
downturn, which was less severe in China, accelerated their rise.

That makes it more important for auction houses to tailor their marketing
to the Chinese, who are active in other categories as well. Bonhams, which
opened a Hong Kong office in 2007, initially sold only art, but soon added
watches, jewelry, wine and even whiskey to its roster of Hong Kong
auctions. The company also plans more promotional events on the Chinese
mainland.

A representative for Christie's International PLC said it promotes auctions
by choosing "the most appropriate lots from a sale to highlight in different
countries," including countries in Asia. "The choice of such lots is made
with careful consideration of cultural tastes and sensibilities," the
representative said.

Christie's ran into trouble with the Chinese government last year when it
auctioned off two animal bronze heads looted from China's Summer
Palace in 1860. Nevertheless, the company saw the value bought by
Chinese buyers world-wide in its sales rise 94% in 2009 compared with
the previous year.

In a sign of the importance of the Chinese market, Christie's has
dispatched one of its most experienced staffers to head its Hong Kong-
based Asian operations. Francois Curiel, who has been with the firm for
more than three decades, previously was head of Christie's jewelry
division and its European chief.

Write to Duncan Mavin at duncan.mavin(@wsj.com

For you to use:
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1. The title of the article
The title of the article
The head-line of the article I have read is...
The article under the title “...” is published in...
2. The author of the article: where and when it was published
The author of the article is...
The article is written by...
It is published in English (Russian) by ... Publishing house
It was printed in...
3. The main idea of the article
The main idea of the article is...
The article is about...
The article is devoted to...
The article deals with...
The article touches upon...
The article attracts the readers’ attention by...
The article gives prominence to...
The article treats and discusses ...

The purpose of the article is to give the reader some information on...

The aim of the article is to provide the reader with some material (data) on...

4. The contents of the article. Some facts, names, figures.
a) The author starts by telling the readers (about, that...)
He depicts...
b) The author writes (states, stresses, thinks, points out...)
The article describes...
c¢) According to the text...
Further the author states (reports) that...
The article goes on to say that...
Next/subsequently he reports on...
Finally/ at the final stage he sums up...
14



d) In conclusion...
The author comes to the conclusion that...
In conclusion the author emphasizes

The author leads the reader to the conclusion that...

The article (author) appeals to a wide reading public
experts in this sphere

everybody interested in this problem

5. Your opinion of the article.

I found the article interesting (important, of no value, hard to understand,
ambiguous, disputable)

TEXT V

Task 1. Translate from Russian into English.

COTBUC, KPUCTUC U IPYTUE.
www.proza.ru/2009/12/20/929

O IByX «KWTax» ayKIMOHHBIX TOPrOB, CTAPEUIINX AHTJIIMUCKHAX IOMaX
«Cotbucy u «Kpuctucy, ceroas 3HaIOT, OXKAIYH, Bce. AYKITMOHHBIHI
nom Cotouc (anri. Sotheby's) ocHoBan Oosee 260 net Hazazn B JlongoHE.
Harou ero poxaenusa cuuraercs 1744 ron, a ocHoBareneM - CaMIodI1
beiikep. HaunHan oH ¢ KHUKHOM TOPTOBJIU U TOBOJIBHO OBICTPO HAXKUI
conuHbi kanuTan. B 1767 r. B pupme Havan paboTaTh MIEMSHHUK
Comronna - [Ixon Corouc. [locne cmeptu belikepa ¢pupma crana
uMeHoBathcsl «Coroucy. [locrenenHo mpruoOpeTaTh JOTH HA €€ TOprax
CTaJIO0 CYATATHCS MTPU3HAKOM XOPOIIETO TOHA U TAPAHTUEN CEPBE3HBIX
BioxkeHui. LlenTpansabie 3anp1 CoTOMC pacnonaratorcs B JIOHT0HE Ha

anerantHoi Hpto-bonn. UMeHHO 37€Ch pa3bIrpbiBatoTcs 3O PEeKTHBIC
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CIIEKTAKJIM HA COTHU MUJUIMOHOB J10J11apoB. Beixogom CoTtOuc Ha
MEXIYHApPOJHYIO CIIEHY SIBUJIOCH co3fanue B 1955 r. ornenenus B Hetro-
Hopke. 3ateM 6bl1a co3aaHa 60IbIIAs CeTh (DHITHAIOB IO BCEMY MUDY (B
[Tapuxe, Jloc-Anmxkenece, [{ropuxe, Topouto, MensOypHe, MionxeHe,
DOnunobypre, Morannecoypre, XprocreHe, OIOPEHITUH U T. 11.).

B 1990 r. 06Bem TOBapoobopoTa Bcex oTAeaeHuit CoTOMC T0CTUT
oosiee 2 MusIMap 0B gosutapoB. Bes uctopus CotOuc - onectsiiee
CBHUJETEIILCTBO TOMY, UTO TOPrOBaTh MPOU3BEICHUSIMHU UCKYCCTBA
MPUOBUTHLHO, TPECTUXKHO U MEPCHEKTUBHO.

OHUM W3 EPBBIX PHIHOK U3SIITHBIX UCKYCCTB 3aXBATUJ APYTrOu
KpynHeimui aykiimonsbid 1oM Kpuctuc (anra. Christie’s), uctopus
KOTOPOTro Havayachk 5 aekadbps 1766 roma, Korjaa ero OCHOBaTe b, OBIBIITHMA
Mopckoit oduriep Jxerimc Kpuctu, oTKpbul niepBbie TOpru. Bekope oH
yke Biajen B JIOHIOHE TOMEIIEHUEM CO CIIENUAATBHO MTOCTPOCHHBIM TS
HETO ayKIIHOHHBIM 3aJI0M.

Cuuraercs, YTO UMEHHO 3/1eCh IPOXOUIIU CaMble OOJIbIINE
aykunonbl XVIII u XIX BekoB. U kcTatn, HE KTO MHOU, Kak caM J[xxenmce
Kpuctu, BEICTYNIHI TOCPETHUKOM B CIICJIKE 10 NPOJAAKE POCCUINCKOMN
umrieparpule Exarepune Il 3HaMEHUTON KOJUIEKIMH KUBOIIUCH CIPa
PoGepra Yonmnona, KOTOPBIM CUMTAETCS IEPBBIM OPUTAHCKUM ITPEMbED-
MUHHUCTPOM. DTa CAEJKA 3aJ0K1jIa OCHOBBI Oy IyIIIEro My3esi DpMHUTAXK.

Baxueiimmm goctuxenuem pupm Corouc u Kpuctuc B XX Beke
cTajau TpuyMdanbHbie TPoAaXu padOT UMIIPECCUOHUCTOB U COBPEMEHHBIX
XyJ0XKHUKOB. BriepBbIe y1ai0ch MPUKOBATH BHUMAHUE KIIUEHTOB K
HCKYCCTBY HOBOT'O BPEMEHU U MPEBPATUTH pabOTHI ITUX MACTEPOB B

A0OPOTOCTOAIIUC JIOTHI. TOpFOBJ’IfI IMPOU3BCACHUAMUN UCKYCCTBA CTajla
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OTHBIHE OOJIBIIIMM OU3HECOM CO CBOEH cnieinrKoil 1 CBOUMU
croprpu3amu. B nociennue rojibl ABYM ayKIIMOHHBIM TUTAHTaM yAaJIoCh
MPOBECTH HECKOJIBKO OIIETOMIISIONINX MPOJIaK, BOIICANIUX B UCTOPHIO
Ou3Heca U ONpeACIUBIINX COBPEMEHHBIM YPOBEHB 1IEH Ha IPEAMETHI
uckycctna. [loTpsicaroniue HOBOCTH ayKIIMOHOB MTPEBPATIIINCH B
JIOCTOSTHUE TMEPBBIX CTPAHUIL MPECCHI BCETO MUPA.

XoTs cerojiHs aykironHsle joma Cotouc u Kpuctuc KOHTpOIUupyIoT
10 90% MUPOBBIX ayKIIMOHHBIX MPOJIa’K aHTUKBApUATa U MPEAMETOB
HCKYCCTB, HO UMH, Pa3yMEETCs, HE UCUEPIIBIBAETCSI MHOTOOOpa3ue
ayKIIMOHHBIX IOMOB MUpa. Ha 3TOM phIHKE €CTh €111€ HECKOJIBKO BaXKHBIX
«UTPOKOB)», TAKUX KaK CTAPEHUIINN ayKIIMOHHBIN oM ['epmaHnmn
«Kunsthaus Lempertzy (KenbH), xpaM (ppaHIry3cKux ayKIIMOHHUCTOB

"Hotel Drouot", u3BecTHemmii ayKiiMoHHbIM 10M ABCTpuu «Dorotheumy

U IpyTHE.

Mo3xHO ¢ YBCPCHHOCTBLIO YTBCPIKAATh, HTO
HOBBIC CCHCAIIMN HAa AYKIIMOHHBIX TOPrax HEC
3acTaBsT ceOs JOJITO KAaTb, 1 Mbl BHOBb
OKAXKCMCA CBUACTCIIAMU MHTPUT YIOIITUX

COOBITUI B MUPE UCKYCCTBA.

Task II. Summarize the information

given in the texts II, III, V.
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TEXT YI

Task I. Read the text given below. Be sure you know the meaning of the

following words and phrases:

To realize dollars; to double sales; to establish a new record

RECORD PRICES FOR RUSSIAN ART

MacDougall's realized more than $24.lm dollars (£12.4m) in its Russian
Art sales held 12-13 June. The specialist Russian Art auction house doubled
its sales of a year ago and was the location for the second largest Russian
art auction in London this year, with only Sotheby's selling more. Earlier this
year, at Phillips de Pury, other records were being set including the record
price for Kabakov's Beetle and Oleg Vassiliev's Variations on the theme of the
Ogonyok which established a new record for the artist's work. Oleg Vassiliev's
previous auction record was established at Phillips de Pury & Company's sale
of The John L. Stewart Collection of Russian Contemporary Art last October

in London.

Task II. What do you know about Kabakov, O. Vassiliev and their

works?

Task II1. Prove that the title of the article is reasonable.

TEXT VII

Task I . Read the text. Give information concerning Damien Hirst and his

creative activity. You may use additional sources of information.

SUMMER AUCTIONS
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Sales of Post-war and

Contemporary art at Sotheby's,
Christie's and Phillips, Pury &
Company in London this
summer totalled £262.2 million
(85224 m i 11 i< up from
£221.6  million  ($441.5

million) the previous year.

DAMIEN HIRST AT
SOTHEBY'S-BEAUTIFUL
INSIDE MY HEAD
FOREVER

Over two days on the 15th and
16th of September, Damien Hirst will become the first living artist to sell
new works of art through an auction house. Titled Beautiful Inside My Head
Forever, 223 lots are going on the block at Sotheby's in London with more
than £65 million expected to be raised from the sale. Collectors who had
trouble getting access to Hirst's work or who remained on waiting lists
should celebrate the move by Britain's best-known living artist. It's also a
coup for highly sought after artists who often see their work resold at
auction for significantly higher prices than were paid on the primary
market, with little or no compensation finding its way into their pockets.
Following the success of the Pharmacy auction at Sotheby's in 2004, Hirst is

embracing the democratic nature of the forum and has produced new work
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for it from nearly every series in his oeuvre. Four of the works to be sold will

benefit charities chosen by Hirst.

.Oc’;nn%é V etsg 51,‘10 eaﬁ ]x§§§ 5%18 /ass steel, resin, silicone and

www.sothebys.com/.../

TEXT YIII

Task 1. Be sure you know the meaning of the following words and
word combinations. If not, consult a dictionary.

regardless of; to be regularly updated; keep current on the ways;
corollary; to be "worldclass” art; to eliminate potential buyers; to
lean against the walls; to be worth or not worth talking; to be

preoccupied with; to vote for; the right venue;

Task II. Look through the text. Be ready to fix the most inappropriate
manners of behavior while selling art.

HOW NOT TO SELL ART

1 Artists employ a variety of techniques in order not to sell art.
ArtBusiness.com has received numerous requests for pointers on how to
sell as little art as possible, and is making a number of the most effective
techniques available in the following easy-to-use checklist. Please note
that the more of these techniques you incorporate into your marketing
strategy, the less art you will sell. Good luck!

How not to sell art is regularly updated with new non-selling techniques,
so stop back from time to time and keep current on the most effective ways
to sabotage your art career...

» Act important, especially if you've had or are currently having a show at
a museum or gallery.

» Corollary 1 to the above: Act important regardless of how many shows
you've had.
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* Corollary 2 to the above: Be a legend in your own mind. No matter what
your resume looks like, believe that your art is "worldclass." Better yet,
refer to your art as "worldclass."

* Act incredulous around people who don't know who you are or aren't
familiar with your art.

» Don't price your art at shows, openings, in your studio, or online. Forcing
people to ask how much your art costs eliminates potential buyers who, for
whatever reasons, feel uncomfortable asking.

» For potential buyers who are comfortable asking, don't have anyone
available or identifiable, including yourself, to help them.

* When a potential buyer is fortunate enough to locate or recognize you
and ask a price, try to figure out how much they can afford to spend, and
then quote that dollar amount.

* Don't provide a resume. People like to know who you are and what
you've accomplished before they buy your art; not telling them anything
helps them make up their minds not to buy your art.

» Make sure half of your art still sits on the floor or leans against the walls,
waiting to be hung, as your gallery show opens.

* Only talk to people you already know at your shows and openings. This
way, anyone who's interested in your art enough to want to meet you will
have a really hard time doing so.

» At your shows or openings, decide who's worth or not worth talking to
based solely on the way they look or dress. Or better yet, if you don't know
'em, ignore 'em.

* When you're not talking to anyone at your shows or openings, act aloof
and/or inaccessible. Appear preoccupied and move around the room like
you're looking for someone.

* When you talk to someone about your art for the first time, act like you're
not interested and avoid doing anything to make the conversation go
smoothly. Then act impatient, like you have to catch a plane. Abruptly end
the conversation when someone you know shows up.
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* Only talk to people who you think are likely to buy your art or advance
your career.

 Hint at or make references to your upcoming show in every conversation
you have.

* Try to convince people who show little or no interest in your art that it's
worth owning and that they should buy it.

* Try to convince people who prefer other artists or styles of art that your
art is better or more worthwhile.

» Show up late for your shows, openings, or open studios. Better yet, say
you'll show up, then don't.

» Make appointments and then don't keep them. Say you'll call or email
people, and then don't call or email them. In general, be as unreliable as
possible in as many situations as possible.

» Make sure you're difficult to contact. When someone does succeed in
contacting you, either respond days or weeks later, or better yet, don't
respond at all.

* When you email a gallery, dealer, or anyone else for the first time with
requests to represent you, show your art, sell your art, or advance your
career in any other way, don't identify yourself, don't give any reason why
you're sending the email to this specific person or gallery, don't sign your
name, and don't provide any background information about who you are or
what your art looks like.

 Corollary to the above: Send an email with the subject line "I am an
artist." In the body, include no signature or contact information, and only
one image of your art.

* Corollary to the above: Send an email with the subject line "ART" and in
the body, include nothing but a website URL.

* Email total strangers, say you've entered a piece of art in a competition
and ask them to vote for it as many times as possible.

* Complain a lot. Some of the better complaints are that you don't get
enough shows, people don't understand your art, you're just as good as
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(you name the artist), you're better than (you name the artist), all art
dealers are crooks, all art critics are jerks, all museum curators are prima
donnas, art collectors only buy big names, art collectors are ignorant,
nobody's willing to spend any money on art, all art by (you name an artist
who's currently having a major museum retrospective) sucks, nobody
needs art teachers, paint costs too much, and art school was a waste of
time.

« If you see an art critic, writer, curator, or any other recognizable
personality in the art community anywhere within the vicinity of your art,
at a gallery or group show or otherwise, walk up to them and without
introducing yourself (whether or not you've met them previously), point to
your art and ask, "How do you like it?"

* If you get mentioned in a review or have a show that's reviewed, make
sure you contact the reviewer or critic and tell them all the mistakes and
misinformation contained in their review. If the review is online, ask them
to correct it.

* Corollary to the above: If you see the review writer in public, introduce
yourself, tell them they should really know more about your art in order to
fully understand it, and then invite them to your studio so that you can
explain it to them.

* Price your art much higher than art by artists with similar career
accomplishments and experience to yours. That way, anyone who
comparison shops for art by price, and many people do, won't buy yours.

» Never accept an offer, no matter how reasonable it is, to sell a piece of art
for less than your asking price.

* [f a dealer, gallery, rep, or anyone else in the business suggests that your
asking prices might be too high, argue that they're wrong. Arguments
include that your art is worth your current prices in the right venue or in
better lighting, that they haven't looked at it closely enough, that they need
to see more pieces, that it's as good as art by (fill in the name of a famous
artist), and so on. No matter how they respond, keep arguing.

* Act offended whenever anyone asks to pay less than your asking price.
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* If you accept an offer, act unhappy and make sure the buyer knows how
displeased you are about accepting it.

* When someone says they can't afford to spend what you want them to,
tell them they can't get much for that amount of money. Another option is
to let them choose from your worst art and make sure they know how little
you think of it.

 Never say anything good about your fellow artists.

 Give the impression to everyone you talk to that you know much more
about art than they do. Use whatever tools are at your disposal to make
them feel inferior.

* Corollary 1 to the above: When someone asks you about your art, answer
them 1n unintelligible insider art jargon gibberish.

 Corollary 2 to the above: When someone asks you about your art, use
this opportunity to tell them the story of your life as an artist. Start with
when Mommy bought you your first box of crayons.

* Corollary 3 to the above: When someone asks you about your art, inject
your religious, social, and political views into the conversation as soon as
possible. That way, you maximize the chances of polarizing, offending, or
insulting the person you're talking with.

* Corollary 4 to the above: When someone asks a question about your art,
ask a question back, and then critique their answer. Then tell them they
need to spend more time learning about your art. Then walk away.

« If you're showing a series of pieces that are related in some way, only sell
them as a group, not individually. This strategy eliminates anyone who
can't afford the whole group, doesn't have enough room to hang or show
everything, or only likes one or two pieces.

* Instantly correct anyone who misinterprets your art or sees it in ways
other than how you want it to be seen.

Task II. Some people are sure that nowadays it is simply necessary to
be a scandalous figure if you want to attract attention to your art and,
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as a result, to sell it. The others believe that good manners should be
an inseparable part of a good artist. What is your opinion?

To make your opinion proper structured you may use the following
formulas: To begin with; first of all; firstly; secondly; initially; the second
step 1s; besides, furthermore; thirdly/then/after; next/subsequently ... also/
in addition/ besides/moreover; finally/ at the final stage

I think; I guess; in my opinion; to my mind; on the one hand; on the other
hand; the difference/similarity is that; afterwards; nevertheless.

In short/ in brief; to sum it up; we may come to the conclusion that...

TEXT IX

Task 1. Read the text. Give the main information of it using the
vocabulary of the text above (VIII).

KAK IIPOAJABATBb UCKYCCTBO

Mapar ['enbman

Yr0 TaKkoe apT-pbIHOK

[loHATHE «aKTyaJIbHBIM XYIOMXKHHUK» CYIIECTBOBAJIO M MNPEXKAE -
IIPOCTO PaHbIIE TOBOPUIIN «MOJHBIN XyA0KHUK». HO Takoro nonsArwus, Kaxk
aKTyaJbHOE UCKYCCTBO, 10 XX BeKa HE ObUI0. XYAOKHUKHU aNeJUTMPOBaIU
K BEUHOCTH: CUUTAIIOCH, YTO UX TPYJ CIOCOOHBI OLEHHUTH JIMIIb OyaylIue
TTOKOJICHUS. AxTyanbHOE UCKycCTBO[ 1], MPUHLIUITHATIBHO
OpPUEHTHPOBAHHOE HA COBPEMEHHUKOB, Ha MX LEHHOCTU W MpPOOJIEMBI,
M3MEHUJIO OTHOUIEHUE XYJIOKHUKA K BpemeHU. Ha cMmeHy «OegHOMYy,
HEIIOHATOMY, HO TaJlAHTIIMBOMY» IIPUIIET XYAOKHHUK, MOJIYYarOUUn
IIPU3HAHUE €Ile NMpHU KU3HU. Kak ciaeacTtBue, HEMaJOBAXKHYIO POJIb CTAll
UrpaTh KOMMEPUYECKUU YycmexX ero paldoT: TaJlaHT CTal HU3MEPSThCA,

IIOMHMO IIPOYCTO, U B ICHOBLIX ITOKA3aTCIIAX.
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CoBpeMEHHOE HCKYCCTBO B OIPEJCICHHOM CMBICIE SIBJISIETCS
WHBECTUIIMOHHBIM UHCTPYMEHTOM. bU3HeC Ha UCKYCCTBE OYEHBb MOXO0XK Ha
omepanyu C IEHHbIMU OymaraMu: XYyJIOKHHK - SMHUTEHT, BBICTaBKa -
AMUCCHSI, TMPOU3BEICHUE HCKYCCTBA - MakeT akiuil. Peub uaer He o0
MEXaHUYECKOU oriepaiuu CKYTUJI-TIPOAAI, 3TO CJI03KHOE
MHBecTUpOoBaHUE. Ha phIHKE HMCKYCCTBa €CTh CBOU «ToJIyOble (DUIIKWY -
BCEMUPHO W3BECTHBIE XYJOKHUKH, BKJIAJbIBaTh JCHBIU B KOTOPBIX
a0COJIIOTHO 0€30MacHO, €CTh «TEMHBIE JIONIAJKW», Ha KOTOPHIX MOXKHO
KPYITHO BBIUTpaTh WIM KPYNHO TipourpaTth. HWMHOrIa BIOXEHUS B
COBPEMEHHOE MCKYCCTBO OKAa3bIBAIOTCA (PAHTACTHUYECKH BBITOJHBIMU: W3
JIECATKA THICAY XYJI0)KHUKOB B UCTOPUIO UCKYCCTBA IOMAyT HEMHOTHUE, U
€CJIM yrajaTh KTO, TO BBIMTPBIII MOXKET OBITh ThicAuekpaTHbIM. Ho Takas
yaada - penkui ciyyaid. B cpegneM npuObUib HE 00JIbIIIE, HO U HE MEHBIIIE
OaHKOBCKHX MPOLICHTOB.

B Poccun akTyanpHOE MCKYCCTBO MOSIBWIOCH B KOHIE 1980-x, oqHako
B HAIlIEl CTpaHE OHO, XOTS M OPUEHTUPOBAIOCH HA 3aMaJHbIA PBHIHOK,
HUKOT/Ia HE OBUIO OTCTPOCHO KaK CEKTOp HKOHOMHUKH, HE UMEIIO
uHPpacTpyKTyphl. Hail XyJ10’KeCTBEHHBIM PBIHOK HE JOCTUT CPEIHETO
€BpOIEUCKOro M, TeM 0o0Jiee, aMEPUKAHCKOTO YPOBHS pa3BUTHS (KCTaTH,
70% MUPOBOTO phIHKA MPOU3BEJICHUN HCKYCCTBA COCPEeNOTOUYCHO B HbIO-
Mopke). I mosToMy y Hac OH SBIACTCS OOBEKTOM CHEKYJSIHHA: TO
MPEBO3HOCUTCS €ro AKOOBI (haHTAaCTUUECKasl TUKBUIHOCTh, TO, HA00OPOT,
pa3aaroTcs BHICKA3bIBAHUS O OCCIEPCIIEKTUBHOCTU MOCTPOCHUS apT-PhIHKA
B Poccun. MctrHa, kak 00bIYHO, HAXOAUTCS ITOCEPEINHE.

C oHOM CTOPOHBI, pHIHOK COBPEMEHHOI'0 UCKyCcCTBa B Poccun nuiieH

ucropuu (¢ 1930-x ro0B MbI OBUIM UCKIIOYEHBI U3 MUPOBOI'O KOHTEKCTA
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pa3BUTHS HMCKycCTBa) M paHUM. Kak W BCSIKWNA PBHIHOK TPOIYKIIMH HE
NepBOi HEOOXOIUMOCTH, OH 3aBHCHUT OT OOIIETO COCTOSHUS SKOHOMHKHU
CTpaHbl, B TIEPUOABI TMOTPICEHUU XyJOKECTBEHHBIM PBIHOK CTpagaeT
MIEPBBIM.

C npyroi#t CTOpOHBI, MEPCIIEKTUBBI PHIHKA aKTyaJIbHOTO MCKYCCTBA B
Poccun TeopeTHueckm MOXKHO CUHTaTh TOJOBOKPYKHTEIbHBIMH. Ha
3amaje TpaauIvsa KOJUICKIIMOHUPOBAHHMS HHKOT/A HE TNpephiBaiach U
MIPOM3BEICHUS COBPEMEHHBIX XYJ/IOKHUKOB JOJIKHBI BBIICP)KATh JKECTKUU
oTOOp, 4TOOBI OKa3aThCsl B OJHOM KOJUICKIIUM CO CTaphIMU MacTtepamu. B
Poccum xe kiacc KOIeKIIMOHEPOB POAMIICS HEIaBHO, U - TCOPETUUYECKU -
MIPOCTPAHCTBO ISl MPOU3BEACHUN COBPEMEHHOTO HMCKYCCTBA B YAaCTHBIX
KOJUIEKIIUAX cBoOoaHO. Tem Oonee 4YTo TpU MOKyNKe pPadbOThI
COBPEMEHHOTO XYJIO)KHHKA CHUMAIOTCS COMHEHHUS B TOJJIUHHOCTH
MPOM3BEICHUS, TOTJa KakK MpU NpuoOpeTeHuH padoT CTaphlX MacTepoB
[IaHC MPUOOPECTH MOJIETKY BEChMa BEIHK.

... bynyiiee apT-pbIiHKa

PbIHOK HWCKycCTBa - 3TO OTpOMHAasl NMHUpaMHJIa, 3aJ0KCHHAsT MHOTO
BEKOB TOMY Ha3aJl, U B OCHOBE ¢€€- KyJbTypHbIH ¢ernmusmM. Ho B
MOCJIETHUE TOJBl 3TO COOPYKEHHE CTajl0 BO BCEM MHUPE CTPEMUTEIHHO
paspymarbcs. Jlo HemaBHero BpEeMEHHM apT-pBIHOK Jep)Kalics Ha
yOEXKICHUH, YTO OPUTHHAI CTOUT JOPOTO, a KOMHUs HE CTOMT Huuero. U
ATO TOHATHO: B T€ BpPEMEHa, KOTJIa PBIHOK TMPOU3BEICHUA HCKYCCTBa
dbopMupoBaJICs, KOIMUKA JACHCTBUTENBHO ObUTH TIoXUMH. A ceituac? Ecmu
or IlymkuHa OCTamuCh PYKOMWCH, MOJJIUHHUKH, TO y IleneBmHa wimun
CopoknHa pyKOITHCEH HET, BCe Ha KOMITbIoTepe. X umTaTtenn Bce paBHO

HUKOTI'JTa HC IPHAYT HA AYKOHUOH IIOKYIIATb PYKOIIMCU - OHHU HNHAYC
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YCTPOEHBI, UM TJAaBHOE MPOYECTh, a4 HE HMETb. MUp KYJbTYpHOTO
dbetummsma, rJie OpUrhHaIIbI CTOAT JICHET, OCTaeTCs B mpolnuioM. McuesaeT
MOHSITHE TOJJIMHHUKA WJIM  KONWH, JIEJNATCA  MPUHIUMIINAIBHO
TAUpOXUpyeMble Bemu. lleHuTcss mmuax, a He Teno. A BcsS crapas
KYJIbTypa IMIOCTPOEHA HAa TOM, YTO CAMOE TJIABHOE - TEJI0, OpUTHHAIL. PhIHOK
BUJIOU3MEHSIETCSI UMEHHO 34 CYET TOTO, UYTO JUTUTAJbHAas 3pa OTMEHSIET
Pa3HUILy MEX]TY KOITUEN U OPUTUHAIOM.

Jleno naxxe HE B TOM, YTO XYJAOKHUKH CTaJIM padoTaTh B IU(POBOM
dbopmare, a B TOM, YTO MOTPEOUTEIb IEPEKITIOUUIICS HA TUTUTATBHOCTh. A
3/1ECh OIIMO3UIIUS «KOIMUSI — OPUTHHAT» HECYIIECTBEHHA: BAXKHO, YTOOBI
UCKaxxeHuil He Obu10. HOBBIM MOTpeOUTENh COBEPIICHHO HEAKTHUBEH KaK
nokynarenb. [Io3Tomy s mymaro, 4TO apT-pbIHOK OCTAHETCS, HO €r0 POJib

OyJleT HE3HAUUTEITHHOM.

[1] TepmuH «akTyaJdbHOE€ HCKyCCTBO» (contemporary art)
00beINHSCT HOBEUINME XYHO0KECTBEHHBIE TEUCHHUS B HM300pa3UTEIHLHOM
uckycctBe ¢ 1960-x roJoB M J0 HACTOSIIErO0 BpeMEHU (B OTIWYHE OT
modern art, «COBPEMEHHOTO HCKYCCTBa», K KOTOPOMY OTHOCSTCSI BCE
HaIpaBJICHUS XUBOMUCH, Tpaduku U ckyabnTypsbl 1900-x - 1950-x rogoB).
Task II. Speak on the idea of a contemporary art.

Task III. What proverb do you consider to be more correct when
speaking of art: a) “Money is the root of all evil”’; b) “Money makes

the world go round”? Why?

TEXT X
Task 1. Look through the text given below and give its main idea using
not more than 2 sentences.
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A RECIPE FOR SUCCESS?

THE RUSSIAN ART MARKET IS STILL RELATIVELY YOUNG.
AND IT HASN'T BEEN EASY EOR THE FLEDGLING BUSINESSES
AND MUSEUMS CAST UPON THE WAVES OF INTERNATIONAL
HIGH FINANCE. THE LACK OF A DEPENDABLE
ORGANIZATIONAL, LEGISLATIVE, AND FINANCIAL
INFRASTRUCTURE, AND RESENTMENT AND SUSPICION
AMONG SOME OF THE MAJOR PLAYERS HAS MADE
INTEGRATION WITH THE MUCH MORE ESTABLISHED
WESTERN MARKETS FRAUGHT WITH DIFFICULTIES.
GATHERINGS OF THE MOST IMPORTANT AGENTS ON THE
RUSSIAN MARKET TO EXPLORE THE POSSIBILITIES FOR
COOPERATION ARE RARE INDEED.

On 29 May, Hermitage Magazine and Art Brand, a Moscow
consultancy, organized a panel discussion on the theme of integration and
the issues confronting the Russian art market on the world stage during the
5th Moscow World Fine Art Fair. As evidence of the enormous interest in
the subject, more than 150 professionals attended the event to hear a
variety of opinions and discuss solutions to the most pressing problems.
Among the participants were exhibitors, museum experts, representatives
of auction houses, bankers and media outlets.

So what are the problems facing the Russian art business and its
integration within the wider community internationally? The answer is, it
depends who you ask. The participants of the discussion were as at much of
a loss as anyone else in diagnosing a single cause and rather listed a variety

of woes that were as individual as the speakers. While not providing a
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consensus, at least the scope of the problem emerged, with lack of
transparency and a dearth of reliable information available on the Russian

market near the top of the list.

TEXT XI

Task 1. Look through the text given below and give its main idea using
not more than 2 sentences.

HISTORY LESSONS LECTURE WILL FOCUS ON
DISCOVERING THE ORIGINS OF ANTIQUE FURNISHINGS
[CHICAGOLAND FINAL Edition]

Chicago Tribune - Chicago, IlI.

Author: Mary Daniels, Tribune Staff Writer.
Date: Oct 19, 1997

Start Page: 3

Section: HOME

Text Word Count: 866
Abstract (Document Summary)

The tracing of the origins of magnificent decorative objects, or
provenance, is one theme of "The Taste for Luxury: Collectors and
Connoisseurs," a lecture and slide show to be given by William Strafford,
vice president and European furniture specialist at Christie's auction house
in New York, as kickoff to The Fifth Annual Sacred Heart Schools'
Antiques Show, Friday through Oct. 26.

Strafford, who was originally with Phillips auction house in London,
joined Christie's in 1990 and was responsible for the weekly sales of
European furniture. Now a member of Christie's New York team as an
expert in European furniture, Strafford conducts in-depth research on all
aspects of European furniture for inclusion in Christie's sale catalogs and
special lectures.

For instance, Strafford says, Christie's did a lot of research on French
fashion designer Hubert de Givenchy's collection, which went to auction
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in 1993. A highlight of Givenchy's collection was an extraordinary pair of
gilded bronze candelabra in the form of dragons.

TEXT XII

Task 1. Read the text. Give its summary.
Art breaking through

www.amazon.ca/...Art-Through.../

Twice a year, London-based independent art market research company
ArtTactic releases a Market Confidence Survey on Indian art by sampling
81 respondents which include curators, collectors, dealers, galleries and
auction houses operating in the Indian art market.

The most recent ArtTactic Indian survey, the company's third, shows that
the global economic situation is having an impact on the overall sentiment
in the Indian art market as much as it is everywhere else. But despite this,
both the Modern and Contemporary Indian Art Market Confidence
Indicators have reached new heights, showing the continued optimism in

these markets.

Recent auction results in March and May this year for M.F. Husain, F.N.

Souza and Ram Kumar show that the market once again has the capability
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(of breaking through the $Im ceiling which
bodes well for continued successful

performance on the world stage.

still the strongest force behind the surge
in demand, an increasing number of
Western museums and private collectors

~ have started to take a strong interest in

~ |what is happening in the Indian

contemporary art market. The recent
interest in Indian art from museums and private collectors outside India
will continue in 2008, with exhibitions coming up at the Serpentine
Gallery, The Saatchi Gallery and the Mori Art Museum.

With Indian contemporary now being seen as the 'mext big thing' after
China, both domestic and international speculation has been encouraged.
Prices by artists such as Subodh Gupta and Atul Dodiya have crossed the
symbolic $500,000 mark, and T.V. Santhosh has seen his auction prices go
from $15,000 to $ 80,000 in less than one year. Although these prices can
still be viewed as relatively modest in relation to the Western
contemporary market, unless these Indian contemporary works can
justifiably (meaning with the right artistic validation and track record)
move from the mid to the higher end of the market - one has to question
whether the buyer support from the West can be sustained or even

properly developed.

The complete report is available from www.arttactic.com
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ArtTactic was established in 2001 by former JP Morgan employee
Anders Petterson. ArtTactic provides unbiased art market research,
analysis and advice, backed by proprietary data, to help individuals
and institutions identify opportunities, trends and developments in
the contemporary art market.

TEXT XIII.
Task I. Read the text.

The true beauty of a rough diamond is revealed only when a stone
mined in South Africa, Australia, Russia or another part of the world is
taken into the hands of a master craftsman. It is the job of the polisher to
turn an unassuming looking mineral into a stunning gemstone. And it is
only his experience, precise calculations, and inspiration that determine

how successful the final result will be.

The history of diamond cutting can be traced to the late Middle Ages
when, in 1454, the Flemish polisher Lodewyk van Berquem established
absolute symmetry in the disposition of facets. The next major development
came in the 17th century when the rosette shape was introduced in
Antwerp. At that time it consisted of 17 triangular facets - 9 on top (crown)
and 8 on the bottom (pavilion). Vincent Peruzzi, a Venetian lapidary, later
enlarged the number of crown facets to 33, thereby significantly increasing
the fire and brilliance of the cut gem.

In 1919, Marcel Tolkovsky used mathematical calculations to
determine the ideal parameters for a diamond cut which revealed the glitter
and play of light to its best advantage. This form was developed for round

diamonds and still remains the perfect cut for this shape of gemstone. The
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modern round brilliant has 57 facets, numbering 33 on the crown and 24 on
the pavilion. The choice of diamond cut is decided by the original shape of
the rough stone, the location of internal flaws, or inclusions, the demands
for the preservation of carat weight, and fashion. The round brilliant is the
most popular cut given to diamonds though other forms are becoming more
and more popular. These include fancy cuts such as the marquise, pear,
oval, heart and princess shapes or rectangular with cut edges, known as an
emerald-cut. The larger the size of the gem, the more facets can be made.

The shape of the cut chosen is especially important for highly valuable
coloured diamonds. Such stones are extremely rare which ensures that their
prices remain very high. The polisher must be extremely careful in deciding
on the perfect cut to retain the depth of colour and its unique qualities of
light refraction.

There are currently several centres of diamond cutting in the world.
India is the oldest and has the distinction of being the region where the first
diamonds were found and cut long before it became fashionable in Europe.
India still remains an important source of gems on the world market
although today it supplies mostly inexpensive, commercial diamonds. The
other centre with a long history is Belgium, or to be more precise, Antwerp,
the diamond polishing capital of Europe. It is here that high-quality gems
were sent to be cut although over the last decades local polishers have
faced difficult times because the expenses and labour costs are too high to
allow them to compete. As in all other industries, diamond cutting has the
same tendency of moving production ever eastward to take advantage of
cheap labour. A relatively new centre for diamond polishing has opened in

Thailand whose share of the world market is steadily increasing.
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America is famous for working with large and expensive stones. The
USA is the single most important market for diamonds. Russia began
producing diamonds in the 1960s when cutting and polishing facilities were
set up in several cities around the country. It was a project of top priority for
the government of the time and the factories were treated as secret locations
similar to those connected with the military. It is probably this, more than
anything else, that helped the country attain such heights in the creation of
desirable gems. These centres were so successful that a special category of
high-quality cuts was introduced that went on to become known as the
"Russian" cut. The most important centre in Russia today is Smolensk
where several cutting and polishing facilities work with both Yakutsk and
imported stones.

Task II. Identify the main idea of the text.

Task III. What is your idea of the title for that material? (Initially it

was titled “Facets of perfection).

Text XIV

Task 1. Read the text. Be sure you know the meaning of the following
words and word combinations. If not, consult a dictionary.

Transactions; to increase; the rate of increase; turnover; demand for to
flex financial muscles; database; geographical shift; market share; per capita
income; dealers' livelihoods; the stock of rivals; to conduct business; to

impact; an impact; national boundaries.

THE ART MARKET: SURVEYED
Between 2002 and 2006 the value of sales in the world art market
soared by 95% while the number of transactions increased by almost a

quarter. The rate of increase intensified towards the end of this period with
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turnover going up by half in a single year in 2005-2006 as demand for
contemporary art rose and buyers in the emerging economies of China,
Russia and India flexed their financial muscles. These figures and more are
revealed in a report published this year by The European Fine Art
Foundation, the organisers of The European Fine Art Fair (TEFAF) held
annually in the Dutch city of Maastricht which takes place this year from 7
to 16 March. The report, The International Art Market, A Survey of Europe
in a Global Context, was prepared by Dr Clare McAndrew, a cultural
economist specialising in the fine and decorative art market who is editor of
the financial quarterly magazine Wealth. It is based on an extensive
international survey of dealers and information from auction houses and
databases. It is the latest in a series of important studies commissioned by
TEFAF but is the first detailed look at the development of the international
art market since 2002.

"One of the most interesting findings of the research has been the
geographical shift in the art trade, particularly the emergence of China and
other new markets. These adjustments in market share have, to some extent,
followed changes in the wider economy as the geographical balance of
economic power shifts towards the East. Rising per capita incomes in
countries such as China and India are to some extent fuelling potential
demand for art and buoying rising prices.

Art fairs have become an increasingly significant part of the art trade in
recent years, significantly changing the business practices of dealers and
also the purchasing opportunities for potential collectors and investors. Art
fairs now play a vital part in many dealers' livelihoods by giving them

access to thousands of new and international clients, as well as to the stock
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of their competitive rivals. Fairs are an increasingly important way for
dealers to conduct business and to attract clients by offering a much greater
range of works and helping them to compete on a more equal footing with
auction houses. In a recent survey by TEFAF, dealers reported that over
40% of their annual sales could be attributed directly to fairs, or to follow-
up business, with some from outside the main art centres commenting that
this could be as high as 90%.

Art fairs, including both local and international events, also generate a
substantially positive economic impact on the cities that are able to host
them. The fairs bring a surge of affluent visitors over a number of days
staying in a variety of top hotels and spending not only at the fairs but also
in restaurants, on local transport and in other local retail and service outlets.
In 2007 for example, the TEFAF fair brought over 70,000 visitors to
Maastricht, impressive not only in number but by the fact that this group
also tend to spend more than visitors to other mainstream events with most
being classified as high-net-worth individuals. Other international fairs also
drew substantial visitor numbers in the same year including: the Paris
Biennale (90,000); Art Basel (60,000 plus a further 40,000 at Art Basel
Miami Beach); the Grosvenor House Art and Antiques Fair (20,571%); the
Olympia Fine Art and Antiques Fair (20,676 for the winter fair and 29,774
for the summer fair*); and the Frieze Art Fair in London (68,000).

The prospects for the art market in the coming years seem certain to
continue to be impacted by its growing globalisation, as is the world
economy generally. The mobility of art and its relatively unencumbered
trade across national boundaries has fuelled the expansion in the market

over the last few years, allowing supply to reach new collectors and
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investors. The continued expansion of the trade both in terms of value and
geographical spread could in fact be one of the key factors that will help to
protect the art market going forward from the same kinds of recessions it
has been subject to in the past and which are being seen in financial markets
in recent months."

Task II. Answer the questions:

What event mentioned in the article takes place annually?

What is the title of a financial quarterly magazine? Comment on that
title.

What countries proved an idea of a new trend on international art
market?

What are the benefits of art fairs to the cities where they are held?

What are the prospects of art fairs?
Text XV

Task 1. Read the text. Try not to use a dictionary.

ART FAIRS AS ECONOMIC MOTORS

"Maastricht in March, Basel in June, London in October, and Miami in
December. The art fair has had a major impact on the art market and on the
micro economies of those cities that attract them. In my opinion, the best
fairs are international in their appeal and given that dealers in London
estimate more than half their sales are to overseas buyers, one can
understand why.

Art fairs are a good use of time for collectors who value having a large
selection of art in one place and also provide the means for me to compare
availability, quality and value on the secondary market. Lest we forget, such

fairs also have tremendous social draw - one takes for granted under the
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harsh fair lighting that whilst walking up one aisle you have already kissed
or waved at dozens of collectors, dealers and curators from at least as many
different countries. The volume of transactions that exemplifies the success
of major fairs is made clear by TEFAF in Maastricht where art and antique
dealers can expect to transact in excess of 0.5 billion Euros in 10 days as
well as after-fair sales. As the success of art fairs and their satellites
continue to grow from year to year, I encourage all collectors to make their
way to at least one new international fair in 2008.. .and to wear comfortable
shoes."

Viola Raikhel is Director of International Art Advisory, 1858 Ltd., a
London-based consultancy.

"Art fairs have become one of the most important contributions to the
increasing growth of the global contemporary art market. With fairs being
set up in Shanghai, Dubai, Moscow, Istanbul and many other places where
local audiences have had few opportunities to buy both local and
international contemporary art, fairs have clearly contributed to raising
awareness and interest that in the past was left to museums and public
institutions.

This trend has also led to a shift in the power structure of the art world.
Art fairs have gone from being simple commercial market places for
transacting art to become tastemakers in their own right. International
super-art fairs such as Art Basel (and its sister fair in Miami), Frieze Art
Fair in London and the Armory Show in New York have become annual art
world hubs - where you are likely to find international museum curators and

directors rubbing shoulders with buyers and collectors.
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There is, however, a darker side to the art fairs, particularly among the
above-mentioned super-fairs. Due to the over-subscription and increasing
competition among galleries to secure a presence in the premier league,
there will naturally be victims. As the fairs have become more than just a
market place, a refusal, could mean the gallery is no longer considered an
'A' list candidate, an outcome which could have serious long-term
consequences for the reputation and the future development of the gallery
and its artists."

Anders Petterson is the Founder and Managing Director of Art Tactic,
a London-based art market research and art advisory company. Prior to
setting up Art Tactic, Anders worked for JP Morgan in their investment
banking division.

"In the last ten years art fairs have become increasingly important
sources of income for galleries. Art fairs have become like one-stop shops
or supermarkets where the collector browses the shelves and chooses what
to put in the basket, often informed by what is happening in the booming
auctions. Whereas in the past collectors would follow an artist through their
exhibitions and assess their interest over time, now many simply buy on
reputation at a fair without having seen an exhibition. On the one hand this
has democratised art collecting, on the other it has devalued the concept of
collecting. The rapid appearance of works of art at auction may be the result
since true judgement may only really be made over a period of time. The
proliferation of art fairs also places enormous pressure on the artists to step
up production. If an artist is represented by three galleries and each wants a
piece economic motors.for the three or four art fairs they attend each year,

as well as one or two exhibitions, the artist can get onto a production
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treadmill. This may mean that they have little time to reflect and develop
new thinking. So while the spread of art fairs allows galleries to promote
their artists more widely, they also do so more thinly."

Jerem Lewison is former Director of Collections at Tate Gallery and
provides advice to foundations, museums, collectors, artists and artists'
estates from his offices in London

Task II. Prove using the information of the text that art fairs are
really economic motors.

TEXT XVI

Task I . Read the text. Try not to use a dictionary.

DOROTHEUM ENTERS THE RUSSIAN MARKET: A FUTURE
FORMED BY HISTORY

"Dorotheum" is one of the largest auction houses in the world: it has 27
offices in Vienna, Prague, Brussels, Dusseldorf, Munich, Milan, Zagreb
and Tokyo, 70 experts, 600 annual auctions, more than 100 catalogues
published every year, and the staff of 470 people are the integral parts of
the success and record achievements of the auction house

For first time in its august (listed-Vienna's Dorotheum atctionrhouse
will be presented to the general Russian public from 27 May to 2 June at
the Moscow Fine Art Fair. Last year business between Russia and
Dorotheum enabled the Russian market to attain the same importance with
the house that the markets of Italy, Germany and Great Britain enjoy.
During the past few years the volume of sales has steadily increased and
over the past year Dorotheum persuaded the company's management to

reconsider and update its plans for entering the Russian market.
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Dorotheum is currently actively working on the expansion of the scope
of services "or Russian clients living both in Russia and abroad”. The
company's Internet webpage is available in the Russian language and
provides access to various catalogues, descriptions of numerous objects
exhibited at the auctions and photos. In some cases, and at the personal
request of collectors, Dorotheum provides '"condition reports" with a
detailed description of the status and state of preservation of certain objects
accompanied by high-quality images. In addition, a new department has
been established to provide services for customers in Russia and also the
Russian-speaking visitors to Vienna.

Highly developed and expert Art Investment and Consulting Services
offer Russian collectors ideas on how best to create personal collections
and furnish apartments. These services also include additional information
on the prices of certain works of art, specific literature, various exhibitions
and supplementary activities which allow direct contact with independent
experts. Collectors can also consult about capital investments in art.

For over three centuries Dorotheum has been an integral part of
Austrian history. Founded in 1707 by order of Emperor Joseph 1, it is the
oldest auction house in the world. As a constantly evolving international
concern, Dorotheum aspires to become a reliable partner for anyone
interested in art. One of the largest auction houses in the world, Dorotheum
has 27 offices worldwide and a team of experts who organise 600 auctions
and publish more than 100 catalogues annually. The company's staff is an
integral part of its success and the house's 4-week-loncfannual international
auction at the Palais Dorotheum in Vienna offers more than 40 categories,

representing a wide range of objects from modern art, 19th century art,
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silver, glass and porcelain, jewels, furniture, sculpture, original drawings,
and old master paintings of the 15-18th century to historical- timepieces;
classical art, old cars, scientific tools and design. A growing design-
category was created 11 years ago by Dr. Gertrude Draxler, an expert
whose unceasing efforts have helped make Dorotheum an important source
for collectors of design worldwide.

Throughout its history Dorotheum has pioneered ways in reaching the
public. Most recently it has done this with such concerns as Dorotheum
Gallery and Dorotheum Jewellery - two branches of the auction house that
make retail sales another major focus at Dorotheum. The Gallery enjoys a
certain advantage in being able to offer a wide range of decorative art obj

ects and antiques for sale, outside of timetabled auctions. Following
the acquisition in 2004 of OREX, a Hungarian retail jewellery concern,
Dorotheum Jewellery has begin to expand its presence on the international
market by combining new ideas and ways of doing business with its
unparalleled history.

Task II. Choose the correct variant using the information given in

the text.

1. Dorotheum is

a) a jewellery market

b) an art gallery

c) a fair

d) an auction house

2. Its home country is

a) Great Britain

b) Italy
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c) Austria
d) Germany
3. It has been an integral part of its country history for
a) three centuries
b) three decades
c) two centuries
d) two decades
4. Dorotheum is interested (only)
a) in the classical art of the 19" century
b) in contemporary art
c) in ancient art
d) pieces of art of different genres and different styles
5. Dorotheum has two branches of the auction house, that is
a) Dorotheum Furniture and Dorotheum Jewellery
b) Dorotheum Gallery and Dorotheum Jewellery
c) Dorotheum Catalogues and Dorotheum Retail Sales
6. Dorotheum Auction House is really ready to work with the
Russian public. For that it
a) hires Russian-speaking staff
b) issues special catalogus
c) organizes the Russian language webpage
d) organizes auction sales for Russian clients in Russia
TEXT XVII
Task I. Read the text. Study and analyze information given in it.
Be ready to comment on the information. Think over the

following: a) What is necessary to change? b) What should be
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improved to make the situation better? ¢) What may be your activity

to make Ivanovo a cultural center?

IVANOVO REGION AS A TOURISM SPOT

www.jtc.ivanovo.ru/pages/detail.php?...

Ivanovo region holds great nature, historic and
cultural potentials which makes it attractive for
local and foreign tourists. Being relatively near to
Moscow and Leningrad regions Ivanovo region has
a very advantageous geographical position. Ten-
year long depression of industry and agriculture
facilitated improvement of the region’s ecological
environment thus giving additional possibilities to
design large recreational areas in some parts of
Ivanovo region. Their potential visitors are tourists
from such megapolises as Moscow and Saint-
Petersburg and quite developed industrial centers: Nizhniy Novgorod,
Vladimir, Yaroslavl and Ivanovo itself. The region is endowed with
favorable climate and beautiful nature. Its historic and cultural heritage is
distinct and peculiar. This allows to hope that traditional radial routes of
“Golden Ring of Russia” Ivanovo-Palekh and Ivanovo-Plyos will be
supplemented by the number of other ring and radial ways introducing
tourists to Ivanovo region’s values and distinctness.

Nature Resources

2.Ivanovo region is situated on interflows of the Volga and the Oka.
One part of its territory is covered with forests, 90% percent of them
consist of pines, spruces and birches. The region’s nature landscapes are
exceptionally diverse: pineries and pathless deal woods, oak-woods and
birch woods, river meadows and marshes, fields and coppices, sand-dunes
and beaches, cuspate river banks and ravines...

The region is crossed by 160 rivers including the Volga (and its Gorky
reservoir), the Tyeza, the Yelnat, the Lukh, the Nyerl, the Uvod, it also has
about 150 lakes with such pearls as the Rubyekov and the Svyatoye among
them. Ecologically pure lakes, especially in Yuzha city area, forms
excellent conditions for recreational, ecological and sports tourism and
sanitary recreation.
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3. Region’s forests and swamps are rich of mushrooms, forest berries,
cranberries and swamp berries. Forest food and developed regional
olericulture and horticulture make the region even more attractive.

Sanitary and Recreational Potentials

1. In the health centers “Obolsunovo™ and “ Zeljony gorodok™ they
effectively cure diseases of vasculocardiac and nervous systems, the
digestive tract, locomotors apparatus, as well as liver, pancreas, gynaecic
and urology illnesses. Therapy is based on the local spa waters and the
most up-to-date achievements in the medical sphere; modern equipment is
used as well. The centers offer the original methods of purgation and
rejuvenation of organism, body and weight correction. Guests of our
region are agreeably surprised by the high-quality services and affordable
prices.

Health centers, resorts “Reshma” , “ Rus”, “Plyos” , tourist and
holiday centers “Malinki”, “Chayka” , “Beryozovaya roshcha”, “Plyos”
and different camps offer well-equipped tennis courts, mini-football
grounds and facilities for riding, ski mountaineering and swimming.

Peculiar Historical Aspects

1. Being relatively small our region ranks fourth among Russia’s
regions by the number of historic spots giving way to Moscow, Perm and
Leningrad regions.

2. The region holds a great number of archeological monuments (sites,
settlements, ancient villages and settlements, and burial grounds) which
belong to the Mesolithic and the Neolithic Ages, the Bronze and the Iron
Ages or Middle Ages and which are mainly situated on river banks and
lakesides.

In 6th —10th centuries numerous Finno-Ugric tribes who lived in the
territory of the region were colonized by the Slavs. The tribes gave names
to many places there, e.g. Shuya, Kineshma, Yuzha, Nyerl, Klyazma,
Ukhtokhma and others.

In the Middle Ages today’s Ivanovo region was a north-western border
of Principality of Vladimir and Suzdal. Castle-towns Yuryevec, Plyos,
Shuya, Lukh, Kineshma were built at that time. History tells many stories
about invasion of the Mongol-Tatar yoke in this territory, conquest of
Volga region and Siberia and troublesome 11th century. The storied
anabasis of Minin and Pozharsky’s irregulars which unyoked Moscow
began in today’s Ivanovo region.

Ivanovo region is first of all associated with soft goods. Here you can
follow a full history of fabrics’ production. Initially linen and cotton
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fabrics were made here with spinning wheels, wooden looms and
handcraft stain, but nowadays manufacturing is computer-aided.

Russian monarchs has left traces of their visits to our region: Ivan the
Terrible founded a stud-farm in Gavrilov Pasad which now is one of the
oldest in Ivanovo region; Peter the First built a wooden shipping lock on
the Tyeza river; Catherin the Grate — the Arakchejevskiy road.

Ivanovo region has a unique experience of social rebuilding. For
example let’s recall the lessons of first two decades of the 20th century
when contradictions between the labor and capital boiled over into social
outbreaks burying hopes of advanced industrialists to achieve social
balance which would be based on charity. The same conflict determined
the most active workers and intelligence to a fundamental rebuilding of a
social system. Ivanovo has an image of a “fatherland of the First Soviets”
which is supported by numerous monuments and which should certainly
be exploited by the local tourism industry. Ivanovo and other cities has the
eloquent evidences of the unique rebuilding of workers lives in the post-
revolution period (workers’ suburbs, large-scale mechanized canteens,
commune-type group houses) which should be visited while excursions for
tourists.

Pilgrimage Possibilities

There are numerous functioning monasteries, nunneries and churches
in Ivanovo region including Tikhonov Lukhskiy and Svyato-Nikolo-
Shartomskiy cloisters built in 15th century. Many churches are considered
to be the grate monuments of architecture of 17th - 20th centuries. Among
them you will find expressive pieces raised in the traditions of the Old
Russian church architectonics, Russian Baroque, the Classicism, Russian-
Byzantine style, the Art Nouveau and Neorussian style. Many churches
entreasure highly valuable samples of wall-paintings, icons, incised
iconostases, holy vessels.

Our region is attractive for pilgrims for it i1s famous for revered saints
and svyatiteli (this is another Russian word for “saint”) with Reverend
Makariy Uzhenskiy and Zheltovodskiy and Tikhon Lukhovskoy among
them, as well as miracles and faith-cures, and holy wells.

Ivanovo region holds old traditions of icon-painting. Icon-painters
from Shuya, Palekh, Kholuy have acquired a reputation throughout Russia.
Today these traditions are reviving and tourists have a possibility to visit
icon-painters’ workrooms and workrooms of iconostases makers in Shuya
and Paleh.
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Tourists interested in history will be glad to learn old and stable
traditions of the Old Belief represented in our region. For example the
town Jurjevec is connected with dramatical events in the life of protopope
Habakkuk.

Potentials of Museums

There are 38 state and local museums in Ivanovo and 13 other historic
spots in the region. The most unique of them are: Museum of Ivanovo
Printed Cottons, Mouseum-Cultural Center of A. Tarkovskiy, House-
Museum of the Tsvetaevs Family, Museum of Landscape, State Museum
of Palekh Art and others.

Tourists and museology specialists who visited our museums point to
rich expositions, interesting design and unordinary ways of working.

There are some practical ideas on development of museums in the
region. Expansion of tourism in Ivanovo could be facilitated by formation
of the following new museums and museum exhibitions on the basis of the
already existing ones:

Museum of Textile Industry in Ivanovo. It could be situated in an
industrial building with separate working areas in operation for
demonstration of hand spinning and hand weaving, handcraft staining,
textile manufactory, manufacturing of the 19th century, development of
textile engraving, and modern manufacturing. Singularity and cost-
effectiveness of this project would be insured by the production of
souvenir and exclusive fabrics with high content of natural fibers, patterns
chosen by a customer and limited meter age of output;

Museum of Merchants in Kineshma;

Museum of Fabrics in Ivanovo;

Museum of Workers and Thier Life which should be situated in one of
the czarist-time factory barracks in Ivanovo, Shuya, Teikov, Vichuga or
Yuzha;

Museum of Hobblers and Settlers of the Volga Banks in Yuryevec;

Museum of Linen in Puchezh or Privolzhsk;

Historic-ethnographic Museum in Yuzha;

Museum of Pitirim Sorokin and Nikolay Kondratyev

Museum of Peat in Murgeevo Village of Yuzha District;

Museum and exposition dedicated to duke Pozharsky D.M. in the
village of Murgeeyevo-Nikolskoye or in the village of Borok in Yuzha
district;

Museum of Poet Balmont K. in Shuja;
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Museum of the river Teza — an old water trade route — in Kholuya;

Museum of Smithcraft in the Village of Gari of Ilyinskiy district — a
center of the local smithcrafi in the 19th century;

Museum of Horsefarming in Gavrilov Posad.

Already for some time we have an idea to use the heritage of Ivanovo
ethnographical museum in order to create exhibitions introducing visitors
to the town’s history, its social, cultural and religious life as well as to
manufacturers of our region and their strengths and weaknesses. There is
also a plan to organize an exhibition about the historical attempts to
implement the project of “Ivanovo as a third proletarian capital”. Another
idea is to take advantage of an abandoned “‘old” railway station building in
Ivanovo and use it as an exhibition hall for railway history exposition
which would represent Ivanovo-Voznesensk’s ways of life in the end of
19th and in the beginning of 20th century. One of the peculiar scenes of
the exposition would be a crowd of people waiting for the train in the
station. Very valuable are the projects on the Museum of the First Soviets
in which is to be opened in the building where once a local city
government was situated; and on the reconstruction of diorama which
restore the events of 1905 in Talka are very valuable.

Art Potentials and Artistic Crafts

Ivanovo has a very significant art potentials in different spheres.
Nevertheless city and regional museums should be more active in
researching and collection of the best examples of fine arts created by the
local artists. Many artists born in Ivanovo are quite welcomed abroad
while their popularity in the native land is minimal. Without exaggeration
one can say that art potentials of our region are considerably higher than
those of our neighbors. There is everything needed for creation of so called
“contact zones” for artists and tourists in Ivanovo and Plyos. Execution of
the mentioned projects is put back not mainly due to lack of investments
but because of absence of a right initiatives and an adequate policy.

Our region is popular for lacquer miniatures which are made in the
towns of Palekh and Kholuya, as well as for patterned weaving, hand-
painted fabrics, art hand-embroidery, stitch embroidery and jewellery. The
regional town Shuya is famous for its accordions, Ivanovo — for printed
cottons and linen fabrics from which local designers make qualitative
fashionable clothes holding to the original Russian traditions of sewing. In
the recent years traditional crafts of twig-platting, boot-felting and
woodworking are being brought back. The revival is significantly
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facilitated by the houses of crafts which were opened in a number of
district centers in the region as well as by the Regional Scientific and
Methodical Center of Folk Art.

Hunting and Fishing in Ivanovo Style

Feather game (capercailye, black cock, hazel hen, waterfowl, wading
and field birds), furbearer and rabbit hunting are the most popular in
Ivanovo region. Wolf hunting is also interesting but complicated. There
are a lot of foxes, muster lines, lunxes and bears in our forests. Swine, elk
and deer hunting is strongly limited. There are four hunting preserves in
Ivanovo region including Klyazma preserve of beavers and desmans which
has a great importance on the regional level.

The rivers of Volga, Elnat, Unzha, Nemda, Lukh, Nerl and their
inflows as well as numerous local lakes breed fish and are the most
favored by fishermen. During all the season you would catch pike-perches,
breams, carps, sheat-fish, crucian carps, perches, pikes and roaches.

Fishing tourism sphere is the most developed in the town of Yuryevec.
Last year the first regional spinning competitions and state festival
“Fisherman Against Fisherman” took place there.

Architectural Heritage

Architecture of Ivanovo region has its own distinct peculiarities. The
most unique are the industrial buildings which date back to 18th - 20th
centuries. They are supplemented by the numerous notable examples of
Provincial Art Nouveau and Neoclassicism. Buildings designed in the style
of “ red dorika* are the integral part of our architectural heritage. Guests of
our region will be surprised by the outstanding architectural complexes in
Vichuga, Yuzha and Ivanovo embodying an idea of “garden towns”.

Projects of such prestigious Russian architects as K. Ton, F. Shekhtel,
I. Fomin, I. Zholtovsky, I. Bondarenko, V. And L. Veshiny, 1. Golosov
were implemented in Ivanovo.

Architectural landscape of Ivanovo and other towns of the region lacks
small buildings and premises. Many important architectural monuments
are in poor condition and miss different kinds of name boards and tablets
giving information about historic and artistic value of the architectural
monuments.

City architectures should establish a tighter control over erection of
new buildings, painting of facades during repair works, and placement of
outdoor advertisements, especially in the areas of historical development.

Conference Tourism Possibilities
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Many outstanding specialist who worked in the spheres of history,
culture, science and technique were born and lived in Ivanovo therefore it
is logical that numerous symposiums, conventions and conferences
gathering the representatives of different spheres are hold there. Historians
are attracted by the name of duke Dmitriy Pozharskiy and protopope
Habakkuk; philosophers — by Pavel Florenskiy and Piritim Sorokin;
economists — by Nikolay Kondratyev; writers — by N. A. Ostrovskiy, K.
Balmont, N. Sarrot, A. Barkova; artists — by brothers Chernitsovi, E.
Chestnakov and P. Korin; architectors — by brothers Vesniny;
moviemakers — by A. Tarkovskiy and A. Rou; culture historians — 1. V.
Tsvetaeva and D.G. Burilin; polemologists — by the names of admiral G.I.
Nevelkiy, commander M.F. Frunze and marshal A. M. Vasilevskiy;
astronomers — by F.A. Bredikhin; matematicians — by A.l. Maltsev;
geologists — by S.S. Smirnov; engineers — N.N. Denardos, A.A.
Blagonravov and M.V. Keldish; chemists - by brothers Reformatskiye.
And this is only a small part of the grate’s list.

Conferential tourism services offered by the hotel “Tourist” in
Ivanovo should be improved to the up-to-date level in terms of its
conference-hall and apartments equipment.

2. ECONOMIC AND SOCIAL OUTLOOK

Revival of the regional economy secured by the tourism development
is possible if the following services are made profitable:

Tourist services in recreational areas.

Tourist services in infrastructure spheres (hotels, cafes, restaurants,
bars, museums, theaters, concert halls, exhibitions etc.)

Entertainment sphere services (shows, city gardens, parks, beaches,
amusement parks).

Excursion services.

5. Selling of food products, soft drinks and spirits, souvenirs and
printed goods.

6. Medical care and consumer service

7. Transport and communication service.

Increase in the tourist influx will undoubtedly lead to recovery and
development of transport infrastructure, communication services, hotel
business and public catering, establishments of culture, public utilities,
beef and dairy animal husbandry, vegetable farming, horticulture, fishery,
local manufacturing, beekeeping, potting of berries and mushrooms,
traditional crafts. Trade — including pastry, ice cream, coolers, spirits,
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souvenir trade — will increase substantially. Attraction of tourists will also
raise the quality of medical and consumer service.

Development of tourism and its infrastructure will create plenty of
new jobs for: housemaids, cooks, waiters, barmen, guides, huntsmen, shop
assistants, employees in a culture sphere, musicians, sport trainers,
craftsmen who make souvenirs, communication operators, medical staff
etc. In addition majority of the mentioned workers and employees will
receive salary from the municipal budget.

Tourism development will facilitate nature protection activities and
increase the level of ecological education and ecological thinking among
population. Development of tourism and tourist services will generally
make an educational work of all universities and some colleges and
schools purposeful and perspective.

Tourism expansion will raise employment, widen and accelerate
restoration of historic and culture monuments, increase educational and
cultural standards among population, boost the quality of life, smooth an
unfavorable demographic situation and social strain in the region, improve
a criminal situation, raise the population’s health level and inspire the new
generations with patriotism.

As the tourism infrastructure potentials and tourist influx increase,
economic importance of the reorganization will rise up. At any rate we
must start with development of recreational, cultural, pilgrimage and
sports tourism which do not require significant capital construction as well
as with exclusive fishing and hunting tours which being relatively cheap
give a considerable profit.

3. TOURIST INFRASTRUCTURE

Development of a tourist infrastructure must be effectively carried out
by the creation of small and medium-size complexes which meet the
following requirements:

a) as a rule complexes must be located in already existing buildings;

b) each complex must include either a small hotel, public catering
business and exposition of history and culture which vary according to the
image of a complex, or the already mentioned components and one of
these: driving of ancient transport vehicles (horse-drawn vehicles, an
ancient wooden boats), center of crafts with production and selling of
souvenirs or exposition of goods made in traditions of old style;

c)the style of each complex is created by a name of a complex, fascia,
interior, staff’s clothes, menu, souvenirs etc. Which must match with a
traditional way of life of a given area; the body of such complexes should
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fully represent historic and cultural diversity of our region and offer
comfortable, delightful and highly educative tourism.

There are already examples of such complexes: Vechnij strannik and
Kareta — in Ivanovo; Russkij dom — in Plyos; Russaja izba — in Kineshma.
Interesting projects are now being developed in Palekh.

Characteristic image of Shuya, Kineshma, Vichuga, Yuryevec, Yuzha,
Lukh, Kholuja, Palekh, Gavriloov Posad, Ilyinskiy-Khovalskiy and other
historically important spots of our region create an ideal environment for
implementation of many attractive ideas on the tourism infrastructure
development in the small-scale business sphere.

In addition we must solve a number of strategic problems which
require strong organization and large resources. The most burning of them
are:

d) Construction of a bridge across the Volga in Kineshma. In this
moment our region is as if utmost with many overland routes chopped off
there. This situation will be changed this bridge.

e) Upgrading of roads, especially in Yuzhsky district (up to the lake of
Svyatoye) and in Yuryeveckiy district ( Yuryevec — Lukh section).

f) Reconstruction of a lock system on the Teza river and renewal of its
navigation.

g) Enlargement of special tourist bus parks, primarily in Ivanovo,
Yuryevec and Yuzha.

h) Reestablishment of a river fleet in Kineshma for launching of a
tourist cruises along the Volga within the territory of the region or from
Yaroslavl to Nizhniy Novgorod.

1) Accomplishment of the check dam reconstruction in Yuryevec.

J) Provision of equipment for motor ships of Zelyonaya Stoyanka — a
company situated on Asafoviye islands in Yuryevec - for development of a
necessary recreational infrastructure with implementation of ecological
safety measures;

Reconstruction of a unique city-building complex in Vichuga erected
by the best Russian architects by wish of manufacturers Konovalovi.

k) Founding of a regional scientific and information center of
ethnography and tourism in Ivanovo.

The transformation of Ivanovo region into the large tourism center
must be carried out under an effective management of the regional
administration and other district and local responsible bodies. This will
help to prevent an uncontrollable privatization of a recreationally valuable
areas, real estate, historic and culture spots and beautiful landscapes and
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ensure economic and social recovery of the region in which population is
interested.

It is very essential to implement a flexible policy which 1s aimed at the
attraction of private investors (from Ivanovo region, Moscow, districts of
Ivanovo region and from abroad) and receiving of a target financing for
the program from regional and local budgets, welfare and social funds.

Recreational areas and tourism activities must be made available for
every section of population: children and students, workers and farmers,
intelligentsia and office workers with low income brackets, retired
persons, people with poor health and disabled persons, the middle class,
the rich, aristocracy of talent, foreign investors.

During tourism infrastructure formation we should provide that
different kinds of property and a large number of population is involved in
this project. A management system for such a large-scale reforms should
consist of an effective administration, public initiative and public control.

Reorientation of a considerable part of the region’s population to a
non-manufacturing business is impossible without thorough and aware
work with local inhabitants — from children to pensioners. Publicity,
constant and interested participation of local population is a basis for
successful implementation of such a large and significant project
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APPENDIX 1
FOR YOU TO ENJOY

THE MODERN VENUS
(after Mark Twain)

It all happened in Rome. George Arnold, a poor artist, came to Rome
from the USA to study art. Once he met a lovely girl and fell in love with
her. When he told her about his love she said that she loved him too but...
But the girl’s father was a rich man. One day the girl’s father called
George to his office and said to him: “My dear sir, [’ve got nothing against
you but I don’t want my daughter to marry a poor man. You are only a
student of art now and nobody knows whether you’ll be a success or not.
If you want to be my daughter’s husband you should have fifty thousand
dollars. As soon as you show me the money you’ll be allowed to marry
her.”

“But where can I get so much money?” asked George.

“It 1sn’t my problem”, said the girl’s father and added: “You will
have to get the money within six months. If you don’t, my daughter will
marry another man.”

George went home. He felt very unhappy. There was nothing he
could sell, nobody could lend him such a great sum of money because his
friends were as poor as he was. Suddenly George remembered one of his
friends who had come to Italy from America too. His name was John
Smith, he was older than George and he always gave George good advice.
George went to see him and told him everything.

“So, he gives you six months to get the money, doesn’t he?” asked
John. “It’s a lot of time and I’1l help you. I know that you’ve made a very
nice statue of a girl, haven’t you?” he asked. “Yes, I have”, said George,
“but who will buy it? I’'m not a famous artist and I won’t get even ten
dollars for it.” “I know it very well”, said John, but will you please bring it
to me?”’

When George brought it, John took the statue, broke off its nose, part
of its right arm and its left leg.

“What are you doing?” cried George. “If you want my help, don’t
ask me what I’'m doing. I’ve got a wonderful plan but promise that you
won’t protest against it.” “I promise”, George answered.

Two months later a story appeared in one of the newspapers. It said
that Mr. John Smith, an American gentleman, had bought a small farm not
far from Rome. One day when he was digging the earth in his garden he
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found a wonderful statue of a beautiful woman. Unfortunately, the nose,
the right arm and the leg were gone. The specialists said they were sure
that the statue was a Venus and the work of an unknown artist. They also
said that it could cost about ten million franks. Many Italian museums
were eager to have the statue. Soon after that George Arnold married the
girl he loved. They lived happily but George never told anybody what he
knew about the famous Venus.

ART FOR HEART’S SAKE
(after Reuben Goldberg)

Old Brown was sitting in his study and reading a newspaper, when
Fred, his servant, came in: “Will you take orange juice, sir?” “No”,
answered Mr. Brown. “But it’s good for you, sir”’- “No”.

When doctor Caswell came Fred told him: “I can’t do anything with
the old man. He doesn’t take his juice, he doesn’t want to listen to the
radio, he doesn’t like anything.”

Doctor Caswell had thought a lot about Mr. Brown since his last
visit. It was a difficult case.

The old gentleman was quite well for a man of seventy-six, but he
had a kind of mania — he bought everything he saw: cars, pictures,
factories, railroads. He was losing his money quickly and it was necessary
to do something about it.

The doctor came into Mr. Brown’s study. “How are you today?” he
asked. “Not worse than before”, answered Mr. Brown. “Good”, said the
doctor. «Then tell me what you think about studying art”. “Art?” asked
Mr. Brown. “But I’m not good at painting.” “I know that”, said the doctor.
“But I can get a student from an art school who will teach you painting.”

The doctor found a young student who agreed to teach Mr. Brown
and soon the lessons began.

It was difficult to say whether Mr. Brown really liked his painting
lessons or not, but one thing was certain: he stopped buying things and
doctor Caswell was happy.

Brown wanted to know everything about art and artists, pictures and
picture galleries. Besides, he wanted to know who bought pictures and
who sold them. He also enjoyed visiting museums and art galleries.

When spring came Brown invited doctor Caswell to see his first
picture. It was called “Trees” and it was the worst picture the doctor had
ever seen. But though the picture was awful Brown said that he was going
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to take part in one of the art exhibitions and that he hoped to be a success.

Some days later an art exhibition was opened in the biggest picture
gallery of the city. Doctor Caswell visited it and among the pictures of
many famous painters he saw Mr. Brown’s “Trees”.

He was greatly surprised to learn that the picture had got the first
prize. It made a great impression on him and he went to congratulate old
Mr. Brown.

“Well”, he said. “Now you see that art is more interesting than
business”.

“Art is nothing”, answered the old man, “I’ve bought the gallery last
month”.

mania — MaHHS “Art for Heart’s Sake” —
UckycctBo miis gy exhibition — BeIcTaBKa

THE FACE OF JUDAS

Nobody knows where this story has come from. It tells us about a
well-known artist who gave his whole life to his art. It 1s said that his last
picture was a real masterpiece. Everybody knew with what enthusiasm the
great painter worked with his picture. At first he easily found many models
to pose for him and at last his picture was almost finished except for the
two most important figures: Christ and Judas.

The painter missed models for them and looked for them everywhere
but could not find a suitable face for a very long time. It was either not
noble enough for Christ or not ugly enough for Judas. But once as he was
walking along the street he happened to meet a boy whose face struck him:
his hair was dark, his nose was straight, his blue eyes shone under long
eyelashes. It was the face of an angel though the boy looked miserable with
his torn dirty clothes on and bare feet. The painter took the boy to his place
and several weeks later the figure of Christ appeared on the canvas. It was
splendid and all who saw it wondered where the painter could find such
regular features.

But the painter still had no model for Judas.

Many men with ugly faces were ready to serve him, but neither of
them could satisfy the artist. Years passed on and the painter grew very old.
He almost lost his last hope of finishing the picture, as he was old and no
medicine could do him any good.
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Once he was sitting in a little tavern over his daily glass of wine. It
was a cheerless autumn day, it was raining and the wind was blowing.

Suddenly the door opened and a man appeared. The artist looked at
him and started. It was difficult to imagine how ugly the man was. His face
was blue with cold. He stretched his dirty trembling hand and whispered:
“Wine! Wine!” and fell down.

The artist rushed to him. To his delight he saw the real face of Judas.
He helped him to his feet and promised to give him much wine and
everything he wanted for posing for Judas.

The artist began working a once, but he noticed that a strange change
happened to the beggar. The ugly man was looking at the picture in horror.
The painter asked:” What is the matter with you, my son? Tell me, I think
you are suffering greatly.” The man looked at him. His bloodshot eyes
filled with tears. Then he answered in a low voice: » Haven’t you
recognized me? I served you as a model for Christ.”

GOLDEN DREAMS

One day I went into a bookshop to have a look at some new books.

The manager of the bookshop, Mr.Brickhill led me to the back of the
shop where, he said, I could find some books that might interest me.

While I was looking through them, I was able to watch Mr. Brickhill
at work with his customers. When I first looked up, a fashionably-dressed
woman was standing beside him and Mr. Brickhill was showing her a
book.

“Are you sure it’s his latest?” the lady was saying to Mr. Brickhill.

“Oh, yes, Mrs.Jackson- answered the manager.-This is Mr. Slush’s
latest book. Everybody wants to have it. It’s a wonderful thing. Some
people think it’s the most wonderful book of the season.”

I looked at the title: it was “GOLDEN DREAMS”. Mrs.Jackson
bought it.

Another lady entered the bookshop. She was in mourning and asked
the manager to show her some new books.

“Here is a fine thing, madam, “Golden Dreams”, a very fine story;
the critics say that it’s one of the finest things Mr.Slush has written. It’s a
love story. My wife was reading it out loud only last night. The main
character, a girl, was very unhappy.”

The lady bought the book and left the shop.
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“Have you any good light reading for holiday time?”’- asked the next
customer.

“Yes,- said Mr.Brickhill.- Here is “Golden Dreams”, the most
humorous book of the season. I laughed all the time I was reading it.”

The lady paid for the book and went out.

And each customer who entered the shop went away with “Golden
Dreams”. To one lady the manager sold “Golden Dreams” as holiday
reading, to another as a book to read after a holiday. One customer bought
it to read on a rainy day and another as the right book for a fine day.

Before leaving the shop I went up to the manager and asked: “Do
you like the book yourself?”

“Oh, -said the manager — I’ve no idea what it’s about, I’ve no time to
read every book I have to sell.”

“And did your wife really like the book?”
“I’m not married, sir’” —answered the manager.

Golden Dreams —30510TbIe Tpe3b fashionably — monHO
manager — X035IuH title — 3arnaBue
customer — MOKyTaTeb mourning — Tpayp
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APPENDIX II

Expressing opinions
I think ...
I fee that ...
As far as I know...
As far as [ remember ...
As far as I understood ...
To my mind ...
In my opinion ...
It seems to me ...
I’d like to tell you that ...
To begin with ...
To tell the truth ...

Boipaxenune MHEHUS
4 monarato ...
Sl yyBCTBYIO ...
Hackosbko 5 3Har0 ...
HackoJbko 1 MOMHIO ...
Hackomnbko s nons(a) ...
ITo MOEMY MHEHHIO ...
ITo moemy MHEHHUIO ...
MHe kaxercs ...
SI OBI XOTeJI CKa3aTh, YTO ...
IIpexne Bcero ...
Cxka3zaThb mo mpaBJge ...

Asking for someone’s opinion
Do you think that ...?
What do you feel/think about ...?

Are you sure that ...?

BeisicHeHue Ybero-a11u00 MHEHHUSA
Hymaere nu BbI, 4TO ...?7

Yro BB nymaere o ...?7

BrI yBepeHsl, 4uToO ...7?

Giving reasons
I think it is right because ...

That’s why I feel that ...
...and so I think that ...

AprymeHTanus, 000CHOBaHHe
4 mosararo, 3T0 NPABUIILHO,
IIOTOMY YTO ...

...II03TOMY {1 IyMalo, 4To ...
... BUTOr€ g CYUTAIO, YTO ...

Asking for reasons
Why?
Why do you think that ...?
What makes you feel that ...?

BobisicHeHMe NpUYNH
[Touemy?
[Touemy BBI nymMaere, 4To ...7
Yo 3acTaBisieT Bac AyMarh,
4TO0..."?

Defending one’s opinion
Yes, but what I’m really mean is

What I’m trying to say ...

On the contrary, I ..

3amuTa cCOOCTBEHHOIT0 MHEHU A
Jla, HO 4TO 51 B ICKUCTBUTEIBHOCTH
HWMEIO B BUY...

To, 4TO s IBITAIOCh CKA3aTh - ATO

Haobopor, s ...

Agreeing/supporting other
people’s opinion
Yes, that’s right.
I think so, too.

Coraacue\mogaepxxKa MHEHUSA
APYTUX JIOAeH
Jla, aTO TaK.
Jla, 1 TOKe Tak qJyMaro.
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Exactly.

I (fully) agree with you.

I think you are right.

That’s sounds like a good idea.

HNmenHo Tak.

51 (HOJIHOCTBIO) COTTIACEH C BAMH.
S mymaro, BbI IIpaBhbl.

DTO OYEHb MHTEPECHAS UJICH.

Disagreeing/contradicting other
people’s opinions
I don’t agree with you/I disagree
with you.
I don’t think so.
I’m afraid you are wrong.
I’m afraid, | can’t agree.

BbI He corianaerech.

S He cornaceH ¢ BaMu.

4 Tak HEe gymaro.

borock, BBl HETIPaBHI.

borock, 1 HE MOTY COTJIACUTHCS C
BaMH.

Expressing certainty and
uncertainty, probability and

possibility

I’m absolutely certain that ...

I’m sure that ...

Perhaps ...

[’m not all sure that ...

It is not possible ....

BoipaxkeHue yBepeHHOCTH,
HEYBEPEHHOCTH, BEPOATHOCTH H
BO3MOKHOCTH
S aGCoMOTHO YBEPEH, UTO ...

51 yBepeH, uTto ...
Bo3moxHo ...

5l coBceM He yBEpEH, UTO...
DTO HEBO3MOKHO.

Expressing interest or
indifference
I’m interested in ...
I’d like to know more about ...
... sounds interesting ...
Please, tell me more about ...
I’'mkeenon ...

It doesn’t interest me.
I don’t care.

What a boring topic.

BbipaxkeHue uHTEpeca WU

Oe3paszauuuns
MHe unrepecHo ...\
UHTEPECYIOCH ...

Mmue OBI X0TeI0Ch 3HAThH OOJIBIIIE O

... 3BYYUT UHTEPECHO ...
[Toxanyiicta, paccKaxuTe O0OJbIIe
0...

51 OUeHb yBJICUEH ...

MeHs 3TO HE UHTEPECYET.

Msme Bce paBHO.\ MeHs 3TO HE
BOJIHYET.

Kakas cky4yHas Tema.

Expressing likes and dislikes
I love/like/adore ...

It’s great/very

BoipakeHune npeanouTeHust U
HENPUAZHH
Mue apaButcs\A
0007Kar0\MPEKITOHSIIOCH
DTO 310pOBO\OYCHB
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good/fun/fantastic/marvelous
I enjoy ...

What I like best is ...

I hate/dislike. ..

Wow! /Really!/Goodness! / What a
surprise!

XOpOII0\Bece0\ aHTACTUYHO
\M3yMHUTEIIHHO

S mo6mro\nosyyaro ya0BOJIbCTBUE
OT..

Yrto MHE HpaBUTCS OOJIbIIE BCETO,
TaK 370 ...

Tepnets He Mory\MHe He
HpaBUTCH ...

Oro! \ITpaBna? \Hyxenu? \ 9o
TaK HEOXKUJAHHO!

Stating preferences

BoipaxeHue npeano4reHust

I’d rather ... A 6w1 myume ...\A ckopee ...
I prefer ... A npeanoyunTaro ...

Expressing doubt Bbipa:keHue cCOMHeHUA
I doubt it. 51 cCOMHEBAIOCh B 3TOM.

It’s very doubtful.
You haven’t convinced me yet.

DTO BBI3BIBAECT COMHCHHSI.
Bru1 moka MeHs He yOeaun.

Expressing understanding
I see.
I’ve got that.
That’s clear now.
I didn’t hear what you said.
Could you speak up, please.

Could you say that again, please.
Pardon?

BeipaxkeHue mnoHUMaHUA
[TonsTHO.
51 mous.
Tenepb NOHATHO.
Sl He paccabIman, 4yTo Bbl CKa3ally.
He Moryiu ObI Bl TOBOPUTH
rpomye.
He mornu ObI BBl TOBTOPUTH 3TO.
N3Bunute. YtO BBI CKazanm?

Initiating/Focusing
There are several possibilities for

So, we have to ...
Let’s talk about ... first, shall we?

Let’s see what’s the good points
are.

I think we will (would) need to ...
SO ...

What do you think?

Do you think we should...?

What shall we do first?

Hauauso 0eceanbl
JI71s ... CyIlecTBYET HECKOIBKO
BO3MOXHOCTEU
IToaTOMy HaM HYXKHO ...
JlaBaii cHauana MoroBOPuUM o ...,
JaTHO?
JlaBaii paccMOTpUM
MPEUMYIIECTBA.
S nymaro, HaM HY>KHO ObLIO OHI ...,
MOATOMY...
Kak Tb1 cunTaemis?
JyMaenib, HAaM HYXHO ...7
Yrto MbI OyJ1eM JienaTh cHavyasa?
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What’s your opinion?
What about you?
Do you agree?/And what else?

Kak Tp1 nymaems?
A TBI 4TO IyMaenb?
Tri cormacen? \ A urto eme?

Summarizing and making
decision
I think we’ve agreed that .../
So, we’ve decided ...
What have we decided then?/
So, let’s decide which one .../
OK, so which (two) are the best?
Well, I chose .../
We both agree that ...
So, that was the conclusion we
reached ...

IIpuHsaATHE pelieHus

S nymaro, MbI COTJIaCUMCSI, YTO
...\[ToaTOMY, MBI peIIUIH ...
Yro xe Mol pemmiiu? \ [Tostomy,
JaBalTe pelIuM Kakoe ...\
Xoportio, Kakoe ke Jrydiiee?
Hy, s Be1OUparo ...\

Mps1 06a coracuiIuch, 4To ...
Bort pemenue, KOTOporo Ml
JOCTHTJIH ....
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Appendix I
KAK ITPOJJABATH NCKYCCTBO (mosiHast Bepcus)

Mapar I'enbman

www.strana-oz.ru/?numid=25

Yto Takoe apT-pbIHOK

[ToHsiTHE «aKTyanbHBIA XYAOKHUK» CYIIECTBOBAJIO M MPEXKIE - MPOCTO PAHBIIIEC
TOBOPUJIM «MOJHBIM XYJIOKHUK». HO Takoro moHATHS, KaKk aKkTyaJlbHOE HCKYCCTBO,
10 XX Beka He OblI10. XYTOKHUKH areIMpOBaid K BEUHOCTH: CYUTAIOCh, YTO UX
TPyl CHOCOOHBI OLIEHUTh JMIIb OyAylIMe MOKOJEHUs. AKTyalbHOE UCKYCCTBO[1],
IPUHLUIIAAIBHO OPUEHTUPOBAHHOE HA COBPEMEHHUKOB, HAa UX LEHHOCTU W
MpoOJeMbl, W3MEHWIO OTHOIICHWE XYJOKHWKAa K BpeMmeHn. OH Oosble HE
MoJlaraeTcsi Ha «CyJ TMOTOMKOB». Ha cMeHy «OemHOMy, HEMOHSATOMY, HO
TaJIAHTIIMBOMY» MPHUILIEI XYJ0KHUK, TOTYYaOIINi MpU3HaHue enle npu xu3Hu. Kak
CJIEICTBHE, HEMAJIOBAXKHYIO pOJIb CTal HMrpaTh KOMMEpPYECKHUH YCIEX €ro padort:
TAJIAHT CTAJ1 U3MEPATbCA, NOMHUMO IIPOYEr0, M B LEHOBBIX I[IOKa3aTEsX.
OnHOBPEMEHHO apT-phIHOK CTall HEOThEMJIEMOM KOMIOHEHTOM Kak cdepbl
HCKYCCTBA, TaK U SKOHOMUKH.

CoBpeMEHHOE HCKYCCTBO B OMPEIECIICHHOM CMBICIIE SIBJIIETCSI HHBECTULIMOHHBIM
WHCTPYMEHTOM. DH3HEC Ha HCKYCCTBE OYEHb ITOXO0X Ha OIEpalMU C LEHHBIMHU
OyMaraMu: XyJO>KHUK - SMUTEHT, BHICTABKa - SMHUCCHSI, IPOU3BEIACHUE UCKYCCTBA -
MaKeT akuui. Pedb MIeT HE O MEXaHMYECKOW Omepaluy «KyMWI-MpoJaa», 3TO
CIIO)KHOE WHBeCTHpoBaHWE. Ha phIHKE HMCKycCTBa €CTh CBOU «ToJyOble (pHIIKM» -
BCEMHUPHO H3BECTHBIC XYAOKHUKH, BKIJIQJbIBATh JEHBIU B KOTOPBHIX aOCOIIOTHO
0e30macHO, €CTh «TEMHBIC JIOMIAAKN», Ha KOTOPHIX MOKHO KPYIHO BBIMTPAaTh WIIH
KPYIHO Itpourparb. MHOrna BiIOXKEHHS B COBPEMEHHOE HCKYCCTBO OKa3bIBAHOTCS
(aHTaCTUYECKU BBITOJHBIMU: U3 JCCATKA THICSY XYJT0KHHUKOB B UCTOPUIO UCKYCCTBA
MOTayT HEMHOTHE, M €CJIH YTaJaTh KTO, TO BBIUTPHITI MOKET OBITh THICSYCKPATHBIM.
Ho Takas ynaua - penkuit ciayyail. B cpenneM npuObuib He 60JIbIlIe, HO U HE MEHBIIIE

0aHKOBCKHUX MPOLIEHTOB.
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B Poccum aktyanbHOE MCKYCCTBO MOSIBWIIOCH B KOHIIE 1980-X, oqHako B Haleu
CTpaHE OHO, XOTS M OPHEHTHPOBAJIOCh HAa 3amlaJHbli PHIHOK, HUKOI/A HE OBUIO
OTCTPOEHO Kak CEKTOp JSKOHOMHKH, HE uMeJIo uHpacTpykTypsl. Haiu
XYZO0KECTBEHHBIA PBIHOK HE JOCTUT CpPEIHEro eBpomeiickoro u, Tem Ooree,
aMEepUKaHCKOro ypoBHS pa3BuTHs (kctaTH, 70% MUPOBOTrO phIHKA MPOU3BEACHUN
MCKycCTBa cocpenoToueHo B Hero-Mopke). VI mosToMy y Hac OH SBISeTCS 06HEKTOM
CHEKYyJSALUUNA: TO TPEBO3HOCUTCS €ro sAKOObl (aHTacTUYECKas JUKBUIHOCTH, TO,
HAao0OpOT, pa3/laloTCsd BBICKA3bIBaHUS O OECHEpPCIEKTUBHOCTU IMOCTPOEHUS apT-
peiaka B Poccuu. Mctrna, kak 00bIYHO, HAXOIUTCS TIOCEPEINHE.

C omHOM CTOPOHBI, PBIHOK COBPEMEHHOI'O MCKYCCTBa B Poccum numieH ucropuun
(c 1930-x ro10B MBI OBLIM UCKJIFOUYEHBI 13 MUPOBOTO KOHTEKCTA Pa3BUTHUSI UCKYCCTBA)
u panuM. Kak u BCAKHMIT PBIHOK MPOAYKIIUU HE MEPBOM HEOOXOJUMOCTH, OH 3aBUCUT
OT OOIIEro COCTOSIHMSI HOKOHOMHUKHM  CTpaHbl; B  IEPUOJBl  MOTPSICEHUN
XYJI0’)KECTBEHHBIN PBIHOK CTPANAET IEPBBIM.

C npyros CTOpPOHBI, MEPCHEKTUBBI PBIHKA AKTYyaJlbHOTO HCKyccTBa B Poccum
TEOPETHYECKM MOXHO CYMTaThb TOJIOBOKpYXHUTelbHbIMU. Ha 3anmage tpagunus
KOJUIEKIIMOHUPOBAHUSI HUKOTJIa HE MpephIBajach M IPOU3BENCHUS COBPEMEHHBIX
XYIOKHUKOB JIOJKHBI BBIIEPXKaTh KECTKHM OTOOp, 4TOOBI OKa3aTbcs B OJHOM
KOJUIEKLIMM CO cTapbIMU Mactepamu. B Poccun ke kinace KOJIEKIIMOHEPOB POIAUIICS
HEJIaBHO, U - TEOPETHUYECKH - IPOCTPAHCTBO I TNPOU3BEACHHUN COBPEMEHHOIO
HCKYCCTBa B YaCTHBIX KOJUIEKIUSAX CBOOOJHO. Tem Oosiee 4TO mMpu MOKYIKE pabOThI
COBPEMEHHOTO XYJOKHHKAa CHUMAIOTCA COMHEHHMS B IOJJIMHHOCTH IPOU3BEICHMS,
TOTJa KaK MPHU MPUOOPETeHNH paboOT CTapbhIX MAaCTEPOB IIAHC MPUOOPECTH MOIACIKY
BECbMa BEJIUK.

KTo nokymaer

CymiecTBOBaHME apT-pbIHKA HAIIPSMYIO 3aBUCHT OT CYIIECTBOBAHMS CPEIHETO
kiacca. CHauvana CpelHHMH KJIacC BKJIAABIBAECT JIEHBIM B HEIBM)KMMOCTH, MAaIlWHBI,
1eHHble Oymaru. M TOMBKO MOCie ATOr0 OH HaYMHAET NMPHOOpeTaTh MCKyccTBO. Ho
€clid, TOKyIas, HampuMep, MallhHy, Mbl OTJaeM ce0e OTYeT, 4YTO y Hee €ecTb

ce0eCTOMMOCTh U €CTh ncHa, KOTOopasa OInpCACICHHbIM 06p2130M COOTHOCHUTCA C
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ce0eCcTOMMOCTBIO, TO C MCKYCCTBOM BCE TOpa3fo ciiokHee. lleHa Ha MCKycCTBO HE
BBIPACTaeT U3 CEOECTOMMOCTH, U IIEHOBAas MOJIMTUKA - OJIHA U3 TJIABHBIX TPYJIHOCTEH,
C KOTOPBIMH CTaJIKUBAIOTCSl YUaCTHUKHU apT-pbiHKa B Poccun.

Hpyras CnoXHOCTh: B CHJIy TOTO YTO MbI OBLIM HM30JIMPOBAHbI OT MHUPOBOTO
COBPEMEHHOI'0 MCKYCCTBa, MOKYIATENb IPEANIOYUTAET HCKYCCTBO crapoe. Ecin
IPOBEPEHO BPEMEHEM - 3HAYUT, MCKYCCTBO. JTO BBI3BIBAET MEpeKoc B IeHax. K
MIPUMEPY, TOJUIAHALBI, KOTOPbIE B EBpOIe HE 0YEHb LIEHATCS, IOTOMY YTO Ha PHIHKE
UX MHOTO, 3/IECh CTOSIT ropasno Jopoxe. HyXHO OOBSCHATH, UTO Jydlle KYNHTh
MEPCIEKTUBHOTO COBPEMEHHOTO XYA0KHUKA, YEM XOPOIIIO 3HAKOMOE CTAPhE.

Baxxno, 4toOBl mMOKymaTenb HE OCTaJICAd MPOCTO TMOKymaTeleM, a CcTall
kosutekimonepom. Ceifuac 3Ta KaTeropusi moTpeduTeneld Hayaia MposiBIsATh ceOsl Ha
XYyJI0’)KECTBEHHOM pPBIHKE, TOT/la KaK €Ile HECKOJbKO JieT Hazaj B Poccuu paboTh
IIOKYTIAJIM B OCHOBHOM [UJIs1 YKpAIIEHUsI CTEH. B HEKOTOPBIX OpraHU3alusax JOXOIUT
70 adcypjia: MOKYIKOW MPOU3BEIEHUN UCKYCCTBA 3aHUMAIOTCSI T€ K€, KTO OTBEYAET
3a YUCTOTY W MOPSAAOK B oducax. Y HHX 3a/ada; KyIIUTh KPACHBBIC IIBETOYKH M UM
NOJl CTaTh - KpacuBble KapTUHKUA. OQHAXKAbI OJIHA BEICOKOIIOCTABIICHHAS COTPYIHUIIA
COepbanka ckazaima MHe: <Ham Hy)XHBI Takue€ KapTHHBI, C KOTOPBIX MOXHO CTHUPATh
IIBUIb MOKPOU TPSAIIKON>.

Jns  HenpodeccroHana  €IUHCTBEHHBIM  CIMOCOO  OPUEHTHPOBATHCS B
COBPEMEHHOM HMCKYCCTBE - 3HaTh UMEHA TEX XYJI0)KHUKOB, KOTOPbIE BOUAYT WIH, MO
KpailHell Mepe, MMEIT peaJlbHbId IIAHC BOWTH B HCTOPUIO HMCKYCCTB. A TMOKa
3HAYUTEIbHBIC ((MHAHCOBBIE PECYPCHI PACTIBIISIOTCS Ha THICSYA TBOPUYECKUX CIUHUII,
MMEHYIOIIUX ce0sl XyJqoKHUKaMu. 1 3TO mpu TOM, 4TO LIEHHOCTh, KaK Y>K€ CKa3aHo,
UMEET TBOPYECTBO COPOKA-IATUAECATH U3 HUX: CTOJIBKO UMEH HAaCTOSIUX MAaCTEPOB

OCTaBJISCT B UCTOPUH MUCKYCCTB KaKaasd 2110Xa.

Urto (mim KOro) MoKymnaroT
Ceromast B Poccnm XynoKkHUKaMu ce0si CUMTAIOT OKOJIO TATHUISCATH THICTY
yesoBeK. Tonbko Ha apeHay 3aioB B lleHTpasibHOM JOME XYTOKHHUKA €XKETHEBHO

TpaTtutcst 3 ThIC. JIOJUIAPOB; B CAaMOM JIyYIlIeM ciy4ae ToJIbKO 3% JTHUX JIEHEr
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pacxomayroTcs Ha TeX caMbiX 50 XyIO’KHHKOB, TBOPYECTBO KOTOPHIX MOTCHIIMAIBHO
1eHHo it ucropur. Crucrema ranepei U My3eeB aKkTyalbHOTO MCKYCCTBa OTOMpaeT
YEJIOBEK CTO MATHJIECAT, a TOTOM TPETh U3 HUX OTOUPAET BpEeMs.

EcTts TpagumumoHHas cucTeMa KPUTEPHUEB: TajaHT, TEPCIEKTUBHOCTh
(MosoioCTh), BHYTpeHHee conaepxkaHue (ectb uTo ckaszath). B XX Beke
YCTAHOBWJIOCh HOBOE, JOCTATOYHO IKECTKOE TpeOOoBaHUE: XYIOKHHUK JOJKEH
CYIIIECTBOBATh B KOHTEKCTAX.

[1epBbIil KOHTEKCT - UCTOPUSA UCKYCCTBA. XYAOKHUKY CIIETyeT TOMHUTH, YTO J10
HEro yke¢ OBLIM CO3/IaHbl MHIJIJTMOHBI TMPOW3BEACHUN WCKYCCTBA, W JIOJDKHBI OBITh
KaKWe-TO OCHOBAHUS IS TOTO, YTOOBI K 3THM MUJUIMOHAM MPUOABUIIOCH €IIE OTHO
TBOpeHue. OH JOHKEH CTPEMUTHCS CTaTh YAaCThIO CETOAHSIIHETO BCEMHPHOTO
KoHTeKcTa. CeromHsi apT-MHp 3aJaeT CHCTEMY KOOPAHMHAT, B KOTOPOH XYIOKHUK
UILIET CBOE MECTO.

Btopoe - oH nmomkeH ObITh B KOHTEKCTE 37ech M ceituac. CoBpemMeHHas
XyIOKECTBEHHAsI cpefa - 3TO MOITHBIA KOMMYHUKATUBHBIA TPOIECC, U YTOOBI
y4yacTBOBaTh B HEM, HAJ0 BIAJETh COBPEMEHHBIMU sI3bIKAMU. [l MeHS Takxke
BaXHO, 4TOOBI paboTa OblIa aKTyallbHOH, 4eTKO (UKCHpOBajga BpeMs, KOrJa OHa
co3/aHa.

W Tperbe - mMacTep HE JOJDKEH MOBTOPATHCS: €My HEOOXOIUMO YIEp>KUBATh
paMKy COOCTBEHHOTO TBOPYECTBA, T. €., C OJHOW CTOPOHBI, OBITH y3HABACMBIM, a C
JPYTOi - pa3BUBATHCS, BRICTPAUBATH CBOE TBOPUECTBO KaK HEKYIO CTPATETHIO.

Camo coboii pazymeercsi, BCE€ 3TO HE OTMEHSIET TAJlaHT, a TaKXKe JKeJIaHUe M
yMEeHHE MHOro paboTartb. MOJOAOCTH ke MpHOOpeTaeT 0co00e 3HAYCHHE: ceiluac
XYJI0’)KECTBEHHAsI Kapbepa JeJIaeTcsl CI0KHO, U Y XyI0KHUKA €CTh IIAHC TPOUTH BECh
MyThb, TOJBKO €CIIM OH MOJIOI.

Eme omHo BaxkHOE yCOBHE ycrexa - OJNIM30CTh XYAOXKHUKA K KYJIbTYPHBIM
neHtpam. MHade roBopsi, OH MOJDKEH XUTh B KpynmHOM ropoze. CoBpeMeHHOe
HCKYCCTBO OpPHUEHTHPOBAHO, TMPEXIE BCEro, Ha IKUTENEH Meramojuca, Ha
OTPENEICHHYIO KYJIbTYPHYIO Cpely, CYIIECTBYIOIIYIO BHYTPH METAIOJMCOB. XOTs

ceituac ectb nU(PpoBbIC TEXHOIOTHH, HTEpHET, KOTOPHIE MOTYT HE TOJBKO CIIY>KUTb
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CPEICTBOM BBIPAKEHUS XYJI0KHHKA, HO M HCIOIb30BAThCA KAK CPEJCTBO JOCTaBKH
€ro TBOPCHMI KaK MOKHO OoJjiee MUPOKOU aynuTopuu. B kakoi-to Mepe Oiaromaps
WNHTepHETy HCKYCCTBO CTAHOBHUTCS OoJiee NOCTYNHbIM. WHTEpHET - 3TO cmocod
Pa30MKHYTh MPOBUHUUAIBHOCTh, CHAENATh TaK, YTOObI B CaMbIX IIYXUX MeCTax
XYIOKHUK ObUI B KypC€ BCEro, 4TO MPOUCXOAMUT. VMHTEpHET CUJIbHO BIMUSET Ha
XYJOKHUKaA €Illeé U MOTOMY, YTO JaeT MHOH crnoco® MblieHus. BooOiie, HOBbIE
TEXHOJIOTHH BCEr/Ia CHOCOOCTBOBAJ M pPa3BUTHIO HMCKYCcCTBa, Tak uTo MHTepHer
yKa3bIBaeT HANpaBJIeHUE I HCKYCCTBA OyayIIero.

[IpousBeneHne MCKycCTBa - TOBap OCOOBI, MAPKETHHI M peKJiaMa KOTOpPOTO
HEBO3MOKHBI BHE XYJI0)KECTBEHHOH Cpeibl, CIOCOOCTBYIOUIEH MNPOABUKEHUIO Ha
PBIHKE HE CTOJIBKO MPOMU3BEACHUS, CKOJIBKO €ro aBTopa. Ilo Mepe Toro kak B 1aHHON
KOHTEKCTYaJIbHOM Cpelie pacTeT 3HAYMMOCTh aBTOpA, YBEIMYHMBAETCS M PHIHOYHAS
CTOMMOCTb €ro paldoT, B TOM YHCII€ PaHHHUX, CO3JaHHBIX /10 BO3HUKHOBEHUS apT-
ppiHKa. OHAKO MPOLIECC OCIOXKHAETCA TEM, YTO Y HAC MPAKTUYECKU OTCYTCTBYIOT
PEUTHHIH XYJOKHUKOB. A TOCKOJIBKY B OT€YECTBEHHOW MAapKETUHIOBOM CpEIE HET
BBIPAKCHHOM HMEpapXvM XyIO0KHUKOB, TO M Ha 3amaje HeT SICHOIO IOHMMAaHHs, YTO
TAKO€ POCCUUCKOE AKTyaJIbHOE MCKYCCTBO. /[0 HEZAaBHEro BPEMEHHM OTHOIICHUS C
3apyOex’HBIMU apT-AWJIEPaMH CTPOUJIMCH 110 MPUHIUIY OCTaBKU HEOOPaOOTaHHOTO
celppsi. Tak, ecin wLeHbl Ha paboOThl BEAYIIMX AaMEPUKAHCKUX M HEMEIKUX
XYJ0)KHUKOB CTapTYyIOT ¢ 70 ThIC. HOJUIAPOB, TO JJISI PABHBIX UM IO CTaTyCy PYCCKUX
XYJI0’KHUKOB LIEHOBBIE PAMKH - OT 3 110 7 ThIC. JOJIIapOB.

[Tocpennuku

Mysen, ranepeu, (GOHABI BHICTYNAIOT KaK MOCPEIHUKU MEXKIY MPOU3BEICHUEM
UCKyccTBa M mokymnarteneM. OHU BBIIOJHSIOT JKCIEPTHYIO (PYHKIHUIO (0TOMparoT
XYZ0KHUKOB, BBICTPAUBasi MEPAPXHIO), a TAKXKE M 3a0MPAIOT MPOU3BEACHUS C PhIHKA
B CBOIO KOJIJIEKIUIO, T. €. UTPAIOT poJib <yTuinuszatopa>. O mociegHei - noapooHee.

Jnst  1meneBpoB  COBPEMEHHOTO HMCKYCCTBA JKM3HEHHO BaXXEH MEXAHM3M
yTuau3anud. PEIHOK Beera 3aMHTEPECOBaH B TOM, YTOOBI YBEIMYUTh 00BEM TPOAAK,
HO XYJI0’)KECTBEHHBIM PBIHOK OTJIMYAETCS OT JHOOOro JIPYyroro T€M, YTO yTUIIU3aLUs

npeararacMoro 3TuM pbIHKOM TOBapa HC MPOUCXOAUT HUKOI'AA. TOprH UKaKaMiu,
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MBI 3HAa€M, CKOJIbKO HYKHO MHUJIKaKOB, YTOOBI HACBITUTH PHIHOK, YEPE3 CKOJIBKO JIET
OHM TPHUAYT B HErOJHOCTb M MOHAAOOATCA HOBBIE, T. €. Mbl MOXEM 3apaHee
paccuuTaTh 00beM Mpojax. bosee Toro, Ml MOXeM HCKYCCTBEHHO MPOBOLIMPOBATH
cupoc. CkaxkeM, XOpOIIUK MUIKAK MOXHO HOCHUTH JIET NECATh, YTO COBEPIIEHHO
HEBBITOJJHO MPOU3BOIUTENIO. B 3TOM ciyyae Ha MOMOIIb MPUXOIUT MEXAHU3M MOJIBI,
U MOKyHaTellb BbIHYX/IEH BBIOPOCHUTH €€ XOPOIIYyI0, HO HEMOJHYIO BEllb, YTOOBI
0CBOOOJIUTH MECTO JJIsi OOHOBKH.

MexaHu3M MOJIbI B ©1300pa3UTEIbHOM UCKYCCTBE MOT Obl OBITH 3()PEKTHUBEH, KaK
OH 3(Q(EKTUBEH B MY3bIKE, [IOTOMY YTO MOHATHUS <aKTYyaJIbHOCTH™> U <MOJa>, KaK MbI
y)K€ TOBOpWIM, MMET MHOro obmero. Ho cymecTBeHHOe  OTiIMYUE
XYZ0’KECTBEHHOTO PbIHKA OT TOBAPHOT'O 3aKJIFOUAETCSl B TOM, YTO CTapo€ U Bpoje Obl
<HEMOJHO€> TPOM3BEJCHHUE HCKyCCTBA HE MHCYE3aeT, HE BBIOpachIBacTCs, a,
Hao00OpOT, CTAHOBUTCS BCe OoJjiee LIEHHBIM. B uTOre Ha phIHKE MCKyCCTBa Hapsnly C
<MOJHBIMH MHKaKaMU> MPOJAIOTCS U cTapble, oOpocine JereHaaMu. Beap arobast
yacTHasi KOJUIEKIIMSI MOET OBIThb paclpojlaHa, HampuMep, CMEHHMB XO3dMHA B
pe3ynbTare HacieloBaHMs. B 3TOM cilydyae OJHaXIbpl NPOJAHHBIE NPOU3BEACHUS
MCKYCCTBAa CHOBA MOIMAJAIOT Ha PbIHOK. M BOT 3/1€Ch My3€U UIPAIOT OYEHb BAXKHYIO
pOJIb - B CHJIy TOTO YTO MY3€WHBIE KOJUIEKIIMM, KaK IIPaBUIIO, HE PACIPOAAOTCH,
My3€H CTAHOBSTCS CBOEr0 poja <yTWIM3aTOpaMK>, pa3 M HaBcerga H3bIMas W3
oOpareHus cTapbie paboTHI.

B pesynbrare TOBap mepeMemiaeTcs C OJHOIO pBIHKA Ha JpYyrou: ¢
XYZ0’KECTBEHHOTO PBhIHKA Ha PHIHOK OOCITYKHBAaHHUS CBOOOJHOTO BpeMeHu. My3eit
MOCEIIAI0T TYPUCTBI - HHOTJIA JIFOAH CHEUUAIbHO MPUE3KAIOT B TOT WIM UHOM TOPOJ
TOJIBKO JUIsI TOTO, YTOOBI TOCETUTh U3BECTHbIM My3eil. Takum o00pasom,
MIPOU3BEJICHNUS NCKYCCTBA, OCEBILINE B My3€MHON KOJUIEKIIMU, HEO0KUIAHHO HAUMHAIOT
OPUHOCUTH JI0XOJ, HO YK€ HE B KadecTBe OOBEKTa MEpenpofakd U HE TOJIBKO
Bianenblly. Benp TypuCThl, NMOMUMO NOKYNKH Oujera B My3€i, OIIaunBarOT
MOE3JIKY, CYEeTa B OTENSAX M NPOYUE YCIAYTd TPAAUIUOHHOIO TYPUCTHYECKOTO

OusHeca.
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VY Hac Bce elle HEeT My3esi COBPEMEHHOro uckyccrBa. Myseit 3ypaba [leperenu
(a2 UMEHHO OH HOCHUT Ha3BaHMe <MOCKOBCKUU My3el COBPEMEHHOTO HCKYCCTBa>)
HEJb3s1 CUUTATh MY3€EM B IIOJIHOM CMBICIIE 3TOTrO CIIOBA: My3€HHas KOJUIEKIUS IO
OTIPEIEIICHUIO JOJIKHA OBITh BBHIIIE CYOBEKTUBHBIX BKYCOB M TMPEIMOYTCHUN OHOTO
yenoBeka. OpHAKO €CTh JIB€ My3eHHbIE IUIOMIAIKUA, COOMpAaronre My3eHHbIe
KOJUIEKIIMM COBPEMEHHOIO0 MCKYCCTBa. OJTO OTAEIbl HOBEWIIMX TEUYECHHH B
TpeTpsikoBCKOM ranepee u Pycckom mysee.

[lepeitnem k Apyroi mocpeaTHUYECKON MHCTUTYLUH, Tanepee. ['anepeu, BooOIe
rOBOpsI, - OUEHb HeAaBHee n300peTeHune. Kak mogHOLeHHOE SIBJICHHE OHU MOSBUIIHICH
nocisie [lepBoil MUPOBOM BOWMHBI, U TOJIBKO MOTOMY, YTO MbI MO3/ITHO BKJIOUWJIACH B
ATy NEATEeNbHOCTh, POAUIOCH ONIYIIIEHUE, YTO OHU ObLIU U OyayT Beerna. Bo3moxkHo,
gyTo Jier dYepe3 15-20 ramepen MOmuUIMPYIOTCS WM BOOOIIE TMEPEeCTaHyT
CYILIECTBOBATh M MEXAY COLUMYMOM M XYAOKHUKOM IOSBSTCA HOBBIE MOCPEIHUKHU.
Ho noxka emie peHOMeH ranepeu akTyasieH.

['anepuct BBICTymaeT MOCPEOHUKOM MEXKIYy TBOPYECKMM YEJIOBEKOM U
OM3HECOM, OH aJanTUPYeT XYIOKHUKA K PEalbHOW KM3HU M PEANbHYIO KU3Hb K
HCKYCCTBY, IIPH 3TOM pellas HEMpOCTYIO 3ajiauy: 3apadoTaTh ACHBIH JJIs ceOsl U s
xynoxxauka. Ho ranepuct B Poccun - 310 ocobasi pabota. Ecnu y Moux kosuier B
EBporie u Amepuke riiaBHas 3aiada - yOequTh KJIMEHTa B TOM, YTO XYJOKHHKH,
KOTOPBIX OHU BBICTABJISIIOT, JIyUIlI€, YEM XYIOKHUKH, KOTOPBHIX BBICTABIISIIOT IPYTHE,
To B Poccun ranmepuct HOMKEH OOBSCHATH KIMEHTY, YTO TaKOE€ MCKYCCTBO BOOOIIIE,
3a4eM ero coOMpaTh U MOoYeMy COBPEMEHHOE UCKYCCTBO TAK HEMOXOXE Ha TO, YTO OH
BUJICJI B JIETCTBE B YUCOHUKE.

Haxkownern, y Hac B cTpaHe COBPEMEHHOE MCKYCCTBO - UyTh JIM HE €IMHCTBEHHAS
cdepa KU3HH, 3aIPOrpaMMHUPOBAHHAsI HA MOMCKK HOBOTO. Poccus - cTpaHa, KoTopast
Bcerja xouder B mpouuioe. Korma cmpammBaenib: Kakoe Oyyiee Bbl XOTHTE, TO
OOJBITMHCTBO HA3bIBAE€T OAWH U3 BapUAHTOB MPONUIOTO. JleMOKpaThl OMSATH XOTST
IIEPECTPOMKY, KOMMYHUCTHI - BEpHYThCs Ha 30 neT Hazan, MoHapXuCThl - Ha 100 ser.

Ho Bce CMOTPAT Ha3an. B CTpaHC, KOTOpasd XO4YCT B IIPOHLIOC, OCOOCHHO Ba)kKHA
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COLIMAJIbHASI POJIb TAJIEPEN - COXPAHATh ayIUTOPUIO, TOTOBYIO UATH B OyAyLIEe.

YpoBeHp rajgeper OnpenesssioT XyAIIWe BbICTaBKHM, a He Jiydmue. OCHOBHas
mpo0JiemMa HaINX TajJepell - CIUIIKOM OOJIBIION JAMama3oH aBTOPOB: B OJHOW W TOH
K€ Tajiepee COCYIIECTBYIOT OYEHb IUIOXHWE M OYEHb XOpOIIMe XYIO0XKHUKH. Tak
HEBO3MOKHO c(pOpMHUpOBaTh pemnyTtanuio. Heo6XoauMo MOMHUTH, 4YTO HPUUYMHOU
noJbeMa Trajiepeil B MOCIEBOCHHOE BpeMsi OBbLIIO TOBEpPHE MHBECTOpA K rajiepee Kak
rapaHTy KadecTBa. EClM MOTEHIIMaIbHOMY MOKYNATEN0 NOHPABUIACh KApTUHA, 1a K
TOMY K€ OHA BBICTaBJIEHA B ONPEACIECHHOMN rajepee, Clea0BaTeNbHO, OHA XOPOIIEro
KauecTBa U €€ MOKyNnaroT. A KOrja B OJHOM M TOM K€ rajepee BbICTABIEHbI padOThI
Pa3HOr0 KayecTBa, HUKAKON rapaHTUU HET. 3HAYUT, HET HU MHTEpPEeca, HU JOBEPUSL.
UYenoBeky, BKJIAABIBAIOIIEMY JAEHBIM B HCKYCCTBO, BAJXHO MMETh I'APAHTHUIO - HE B
TOM CMBICJIE, UYTO OH coOupaeTcs MepenpoiaBaTh CBOIO MOKYIKY, a B TOM CMBICIIE,
4TOo eMy OyJeT He CTBIAHO 3a Hee uepe3 JecsATh WM ABaauarh Jyer. [loatomy
raJlepucTy HaJl0 ObITh SKCIIEPTOM - KCHIEpTHAs (YHKITUS TaJeper OUYeHb BaXKHa.

Y mnpodeccuonana (rajepucra WIM TPEACTaBUTENST My3es) HET BKyca B
oOIIeNTPUHATOM CMBICTE. Y Hero ecth npuctpacTtusi. Ecte Bunenue. Mmems nroaei
OJIAPEHHBIX U KENAIOIINUX <UTPATh> C CIOKHUBIIEICS XYyI0KECTBEHHON CUTYyaIUEH.

Uto kacaercst MEHS, TO g B XyJO0KECTBEHHbI MUP BOUIIE] OYEHb BBIUTPBIIIHBIM
IyTEM, KaK KOJUIEKIMOHEp, - €lle O TOro, Kak B 1989 rogy y MeHs mosiBHIIach
coOctBeHHas ranepes. [locne ycnexa Ha aykuuone <Cotbuc> B Mockse (1988 ron)
COBPEMEHHOE PYCCKOE€ HCKYCCTBO TPOAABaIOCh 3a OONbIIUE JEHBIU, HO OTO
CKa3bIBaJIOCh TOJIBKO Ha MOCKOBCKOM CHUTyaIuu, a0COJIIOTHO JIOKaIbHO. S MOHSII, 4TO
HY>)KHO paclmpsATh reorpaduio, M Hadal KOJUIEKIIMOHUPOBATH <IOKHOPYCCKYIO
BoiHY> - KueB, Opeccy, Kummnes, PoctoB. HOxHOpycCKyl0, MOTOMY 4YTO 3THUX
XYJAOKHUKOB OTJIMYAJI0 HMHOE KayecTBO - 0co0as BUTAJIBHOCTb, peaOUIUTALMS
YKUBOIIMCH, B IIUKY MOCKOBCKOM KOHIIENITYAJIbHOM ILIKOJIE, KOTOPast TOTAa ONpeaeiIsia
MEUHCTPUM. DTO CTAJIO0 MOUM NEPBBIM CTPATETUYECKUM BBIOOPOM. A 3aT€M - IEPBHIM

YCIEXOM TaJIepEN.
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B arom ronmy ramepee ucnonnsiercs 15 mer. 3a 3TO BpeMs Mbl pea30BaIU
MHO>KECTBO MPOEKTOB, HEMAJIO W3 KOTOPBIX ObUIM HANpaBJIEHbl HA MPEOJIOJIECHUE
IF€PMETHYHOCTH MOCKOBCKOM XYZOKECTBEHHOW CpEAbl U MPHUBJICUYEHUE B CTOJMYHBIN
apT-mpolecc peruoHanbHbiXx cuid. Tak, B 1999-m mbl opranuzoBanu ¢decTuBaIb
COBPEMEHHOro HcKyccrBa <B mnowckax 3oisymku, wim Kynbsrypabeie repom XXI
BeKa™>, npouieamnii B 40 poCCUICKHUX NPOBUHIMAIBHBIX IOpOax.

Mbl - eOUHCTBEHHasT POCCHUINCKAs Talepesi, TECHO COTpyAHUYaKImas ¢
MY3€MHBIMU HHCTUTYLIUSIMU: YaCTh MOEH KOJUIEKIIMU Obla nepeaana B njap Pycckomy
My3€10 U ceilyac IKCIOHUPYETCS COBMECTHO C KOJUIEKLUMEW M3BECTHOrO 3amajHOro
MeneHara Ilerepa JlronBura. K 15-metnro rasiepen Ml INTAHUPYEM MTPOBECTH LIENBIN
KOMIIJIEKC MY3€HHBIX BBICTABOK HAlIMX XYAOKHHUKOB B TpETBIKOBCKOHM raiepee u

Pycckom mysee.

bynyiiee apr-pbiHka

Hecmotps Ha TO 4TO celdac MUPOBOM XYyIOKECTBEHHBIM PBIHOK NPEICTABIISIET
cO00I CHJIBHYIO U CJIOKHYIO CTPYKTYpPY, HE CTOUT €ro aOCOJIOTHU3UPOBaTh. PHIHOK
HCKYCCTBA - 3TO OIPOMHAs NMUPaMHUJIA, 3AJI0KEHHAs MHOTO BEKOB TOMY Ha3al, U B
OCHOBE €e- KyJbTYpHbIH (pernmmsM. Ho B mocnenHue roasl 3TO COOPYKEHHE CTAJIO
BO BCEM MUpPE CTPEMMTENIBHO paspyliarbcsa. J[0 HemaBHEro BPEMEHU apT-PBIHOK
AeprKaincs Ha YOSKIEHUH, 9YTO OPUTHHAI CTOUT JJOPOTO, a KOMHs HE CTOUT HuYero. U
ATO MOHATHO: B T€ BPEMEHA, KOI'Jla PhIHOK NMPOU3BEACHUM UCKyCcCTBAa (POPMUPOBAJICS,
KOIUU JeHCTBUTENHHO Obutm mioxumu. A ceiiuac? Ecim ot IlymkmHa OCTanmmch
pyKOIIACH, NMOMIUHHUKHN, TO y IlenmeBuna mnm CopokmHa pPyKONMCEW HET, BCE HA
KoMIproTepe. MIX uyurarenu Bce paBHO HUKOIJA HE NMPUAYT HA ayKUHUOH IIOKYIaTh
PYKOIIUCH - OHM HMHA4Ye€ YCTPOEHBI, UM TIJABHOE IIPOYECTb, & HE HMETb. Mup
KyJIbTYpPHOTO (eTHIIM3Ma, I/I€ OPUTHMHAIBl CTOST JIEHEr, OCTAeTCs B MPOILIOM.
HMcue3aer MOHATHME TMOJIMHHUKA WM  KOIMH, JEJAKTCA  PUHUUIIAAIBHO
TUpaxupyemble Bemd. lleHuTcs umMumK, a He Teno. A Bcs crapas KyjibTypa
IIOCTPOECHA HAa TOM, YTO CaMO€ TJIaBHOE - TEJIO, OpuruHail. Hemapom celdac o4eHb

nomyisipHa (oTtorpadusi ¥ KOMOBIOTEPHBIE MPHUHTHI, KOTOPHIE CTOSIT HEIOPOTO.
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PbIHOK BHIOM3MEHSETCS MMEHHO 3a CYET TOTO, YTO IWTHUTAlIbHAs dpa OTMEHSET
Pa3HHIy MEXKIy KOmHed M opuruHajioM. HOBOMYy TMOKOJIGHHUIO TPYAHO OOBSCHUTH,
oYeMy HaJl0 IUIATUTh 3a MOJJIMHHUK OOJIbIIIME JIE€HBbIU, BEAb TOpaslio Jierde u
JIETICBIIC KYITUTh THPAXKHYIO BEIITbh.

Jleno naxke He B TOM, UTO XYJOXKHUKU CTau paboTaTh B iudppoBoM popmare, a
B TOM, YTO MOTPEOUTENb MEPEKIIOYMICS Ha JAUTUTAIBLHOCTh. A 37€Ch OIIO3UIIMS
<KOMHWS - OPUTHHAI> HECYIIECTBEHHA: BaAKHO, YTOOBI MCKaXXeHUN He ObuT0. HOBBIIA
NOTpeOuTENIh COBEPIICHHO HEAKTUBEH Kak mokymnarens. [loaTomy s mymaro, 4To apT-
PBIHOK OCTaHETCS, HO €ro poyib OyaeT He3HaunTenbHOU. UTo KacaeTcs MeHs, TO 5
cebs cunrtaro Gurypoil mepexonHoi. Kommekuuss OTHOCHTCS e€Iie K MpeablIyIIeH
AM0Xe, rajepes UMEeT N0 ¢ OpUTHMHAIaMU, HO YTOObI HE OCTaThCS B IMPOIILJIOM, s
3a009yCh 1 O IPYTUX HATIPABJICHUSIX U MMPOCKTAX.

[Tpunoxenue. JTanbl pa3BUTHS aKTyalIbHOTO UCKyccTBa B Poccuu

CxeMaTUyHO TOCTCOBETCKYI0 MCTOPHUIO COBPEMEHHOTO MCKYCCTBA MOYKHO
pa3eauTh Ha HECKOJIBKO JTaIloB.

1985-1990 - ob6perenue cBoOoabl. Peub maeT He TOIBKO 00 OCBOOOKICHUM
XYJ0)KECTBEHHOTO SI3bIKA WUIM CO3JaHUU HOBBIX XYIOXXECTBEHHBIX CTPATeTHUH, HO U
o0 oTmeNeHMHM HCKyccTBa OT rocyaapctBa. Ha sto Bpems mpumiencs <Oym Ha
COBETCKOE MCKYCCTBO>, MO3BOJIMBIIHNIA JOCTATOYHO 0€300JI€3HEHHO MEPEKUTh TAKOU
pa3pseiB. [ToHagary HUKTO HE OOpaTHJI BHUMAHHUS Ha TO, YTO BMECTE C 3aKa34UKOM (U
OJIHOBPEMEHHO TIOPEMIITUKOM) UCKYCCTBO MOTEPSIIO PEATbHYIO CBSI3b C COIIMYMOM. B
KaueCTBE YMO3PHUTEIHHOTO ajapecaTa BBICTYIAd HEKWA aOCTpPaKTHBIN <3armaJHbIi
My3eii™>, B KaueCcTBE SKCIEpTa - 3amaJHbli OOBIBATENIb, B KAaYECTBE HCTOYHHKA
uHbopMaIuu 1 00pas3la i MOoApPaXKaHUs - 3aMaHble KypHAIbl (HEPEIKO MPOIILIO-
W TI03ampoOIUIOTOJHHUE), HEKOTOPhIX BIOXHOBISAJIA COBPEMEHHAs  3amagHas
¢dunocodus. OrpomHas pazHuiia MEKIY OQUIIHMAIBHBIM U <UEPHBIM> KypcamMu pyoJis
caenana npodeccuro XyIoKHHUKA CYNEpHpHUBIEKAaTeIbHON (T€, KTO OBLI CBS3aH C
XYI0)KECTBEHHOW Cpeoi, BEpPOSTHO, TIOMHST, CKOJIb BEIMK OB B T€ TOJBI MIPUTOK B
Hee TpeJICTaBUTeNel Apyrux npodeccuit) U Bcenuiia He0OOCHOBAHHBIE HAIEK/IbI HA

A0JITOC IMPOIBCTAHUC. HeyI[I/IBI/ITeJIBHO, 4TO MHOIu€ MOCKOBCKHC XYIOKHHKH,
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YCTEBIINE K TOMY BPEMEHH CHOPMHUPOBATHCSA KaK MpodeccroHalbl, SMUTPUPOBAIIH.
B pe3ynbrare npakTUYECKU BCE OHU OECCIIETHO PACTBOPUIIUCH B UYy»KOH KyJabType. B
1990 rony Oblna mpeAnpuHSTA TEepBas MOMBITKA CO3AaHUS UH(PPACTPYKTYpHI apT-
pBhIHKA, JaBIIasl CTapT JECATKY rajepei, msTh U3 KOTOPhIX HA MPOTSKEHUHM BCEX
MOCJICAYIONINX JIET 3aHUMalId JHAUPYIONIME TO3MLIUU U (OPMHUPOBAIM OOJIHUK
POCCHUICKOI0 aKTyaJIbHOIO HCKyccTBa: <Pukuna>, [anepes M. I'enpmana,
<xona>, <1.0>, <lap>.

1990-1993 - roawl co3manHusi MHGPACTPYKTYyphl. JlesTenn COBpPEMEHHOTO
HCKYCCTBa JJOCTaTOYHO OBICTPO OCO3HAJH, YTO HE CTOUT MOHANPACHY TPATUTh CHIIBI,
OTBOEBBIBAs MO3HUIMHU B OPUIMATIBHBIX OPraHU3alMAX, OCTABIIMXCS B HACIEACTBO OT
COBETCKOTO BpeMeHH. C Ipyroi CTOPOHBI, 3anaj HEIBYCMBICIIEHHO J1ajl MOHSTh, YTO
rOTOB B3aMMOJEUCTBOBATH TOJBKO C HEpApXUsAMH. Takas IO3MIMSA 3amagHbIX
CIEIMATMCTOB BIIOJHE OOBSICHMMA: HE pa3dHpasch, MO CYTHU Jiella, B POCCUICKOM
UCKYCCTBE, OHHM CHENaJIM CIHIIKOM MHOIO HEBEPHBIX CTABOK, KOrJa TOJIBKO
HaYMHAJIA aKTUBHO COTPYAHUYATH C POCCUMCKUMU XyJT0XKHUKamMu. He BcTpouBImiics
B OTE€YECTBEHHYIO XYJ0KECTBEHHYIO CPEy XYJIOKHUK HE MMEJI IIaHCOB Ha yCHeX B
EBponne u Awmepuke. Ecaiu B Hawane 1990 roma B MockBe ObulO BCEro nBe
XYyJI0)KECTBEHHbIE Tasiepen, TO B 1993-m - yxe okono 300. ITosBisiincs U ucueszanu
BCEBO3MOYKHBIE  XYJIOKECTBEHHBIE  KYpHallbl -  NPEABECTHUKU  ITOHBIHE
3IPaBCTBYIONIETO (HACKOJIBKO 3TO BO3MOXkHO) <XXK> (<XymoxecTBEeHHOTO
KypHana>). ['ocyaapcTBeHHBIN IIEHTP COBPEMEHHOIO UCKYCCTBA U OKPYXKAIOIIUE €To
rajiepen crajiu Oo(QUIMATHHBIMUA OJTHOMOYHBIMU MPEICTABUTEISAMHA OTEYECTBEHHOTO
aKTyaJIbHOrO MCKyccTBa. J[axke Te XyZOKHUKHM, KOTOpPBIE C CaMOro Hadajia JeJIaju
CTaBKy Ha 3amaji, ObUIM BBIHY)KJICHBI CHaudaljla OMPEICIUTh U 3aHSITh CBOE MECTO B
MOCKOBCKOW XYyIOXXECTBEHHOM cpene. [loaBuamce nepBble pOCCUMCKHE KOJUIEKIUU.
Yacth U3 HUX BIOCIEACTBUU OblIa nepenpogaHa. OTKPHITHE HOBBIX rajepeid, TaKux
kak L-T'anepes, <Mxyr>, XL, npumaBajio XyI0XKECTBEHHOMY IIPOLIECCY
JUHAMUYHOCTh. MOTHUBHUPOBAaHHbBIC KaK TBOPUECKUM XapaKTEPOM JESITEIbHOCTH, TaK
U HEOOXOJUMOCTBIO  BBICTpauBaTh  COOCTBEHHYIO  Kapbepy,  YYaCTHUKH

XYZ0’KECTBEHHOW MH(PACTPYKTYPHI HE HYXAATUCh B KPYIMHBIX MHBECTHIIMSIX IS €€
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nepecTporiku. He3HaunTenbHOCTh MEHEKHBIX 00OpOTOB B ATOM cepe caenana ee
HEUHTEPECHOM JJIs1 KOPPYMITMPOBAHHBIX YUHOBHUKOB U KPUMHHAJIA.

Ha sToMm atane crano siCHO, YTO COBPEMEHHOE OTEYECTBEHHOE UCKYCCTBO JIAXKE B
JYy4YIIUH CBOM MEPUOJ OCTABAIOCH 3aMKHYTOM MapruHajibHOM c(hepoil AesITENbHOCTH,
COCPENOTOYEHHOM IOYTH UCKIIFOYUTEIBHO B MOCKBE.

1993-1999 - kpusuc. COBpEMEHHOE POCCHUHUCKOE HCKYCCTBO YK€ IIOYTH
MCYEpNaNio CBOM pecypchl. 3a 3TOT MEpUoA HE OBUIO pealm30BaHO HU OJIHOM
3HAYMTEJIbHON YaCTHOM XYJI0’)KECTBEHHOM MHULMATUBBI U, UTO IOPa3/10 CTpAIIHEH, HE
MTOSIBWJIOCH HU OJTHOT'O 3aMETHOTO HOBOTO XYAOKHMKA. ['amepes ['enmpmaHa akTUBHO
nepeMeliaiach B COIMAIbHOE MPOCTPAHCTBO, oOOpaimasch K  <ropsuum>
OOIIECTBEHHO 3HAYMMbIM TEMaM, M TIOTOMY OCTaBajach <Ha IUIaBy>. <MKyt
l'anepess™ B KayecTBE WIACOJNOTMH CTaja JEKIAPUPOBATH <UHUCTYKO JSCTETHKY>,
<PumxuHa> n <AWmaH> TOXKE€ YIUIM U3 30HbI akTyaibHOCcTH, <Illkoma> un <1.0>
3aKpBUTUCH. LIeHTp COBpEMEHHOTO MCKYCCTBA MEPEKIIOUYMIICS Ha 00pa3oBaTEIbHYIO
nporpaMmy. XyIOKECTBEHHAs Cpela aTOMH3UPOBaiach, yTpaTuia ILIACTUYHOCTD,
CTayia phIXJIOH, ee pedIeKCUBHbBIE BOZMOXHOCTH OBLIM B 3TO BPEMsI MUHUMAJIbHBIMHU.
Cepbe3HblEe MPOEKTHI, KAK IMPABHIIO, IMPOBAJIUBAINACH, MOKHO IPEAIIOIOKHUTh, YTO
MMEHHO UX UHCTUTYLMOHAJIbHAS IIPUBSI3aHHOCTh IIPUBEJIA COBPEMEHHOE UCKYCCTBO K
kpusucy. Jlro6oe HOBOE HayWHAHWE OINMHUPAJIOCh HCKIIOYUTENIHHO Ha YCUIHS H
aMOMIIMM €r0 WHUIMATOpa. XYyI0’KECTBEHHYIO MOJMTUKY HHKTO HE OCYIIECTBIISIL.
Hanexnpl, Bo3narasmuecs Ha npuxoJ B MUHUCTEPCTBO KYJIbTYpPbl HOBBIX JIFOAECH, HE
onpaBganucb. CMEHUB B HEKOTOPOM CMBICJIE CUCTEMY MPEAIOYTEHNN, MUHKYIIBT HE
B35UICA 3a BBICTpaWBaHHWE KaKOW-TMOO cTpaTeruu. briarme HamepeHUsT HOBBIX
YUHOBHUKOB OT KYJbTYphl pa3OUIUCh O TIOPOYHBIC TMPUHIMIBI PadOTHl C
COBPEMEHHBIM HCKYCCTBOM. MUHKYJIBT OBUI MOCTaBJIECH Nepesr HEOoOXOAUMOCTBIO
MOJJICP)KUBATh JCCATKUA ThICSY <00€3J0JEHHBIX>, HE HUMEs HHU CPEJCTB, YTOOBI
OKa3aThb IMOMOIIb XOTS OBl COTOW YacTH HYXIABIIMXCA, HHU JIOCTATOYHOM
KOMIIETEHIINH, YTOOBI BEIOPATh M3 BCEl MacChl MPEAJIOKEHUN 3HAYUMbIE TTPOEKTHI.

Haumnas c¢ 2000 roma XymoKeCTBEHHash KW3HL MPOOYXKIAeTCs IOcye

OJIUTCIIBHOTO 3aCTOS - HC B IOCJICAHIOO OUYCPCIAb 6J1ar011ap;1 BbIXOOAY Ha MOCKOBCKHUM
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apTpeiHOK HOBBIX Tanepeit (Stella Art Gallery, RuArts u apyrux), KoTopble cpasy
3asBIUIM O cebe BhICTaBKaMH 3amaaHbiXx 3Be3l. OcTaibHbIE Taneped ObUIH
BBIHYK/IEHbI ISl TOBBIIIECHUS KOHKYPEHTOCHOCOOHOCTH CKOPPEKTHPOBATh CBOIO
XYZ0KECTBEHHYIO TOJNUTHKY. BaxHoe coObITHE TOCIeAHEro Toaa - MOCKOBCKas
OuMeHHase, Ha KOTOPOW 3aMETHBI PE30HAHC BbI3BAIM <CIELUAJIbHBIE MPOEKTHI>:
BeicTaBka Anzapes Epodeea <CoobOmuukm> (I'TT"), mam npoext <Poccust 2>,
<I'eHzepHbIe BOTHEHUS™> Muiibl bpemxuHon.

ONHOBPEMEHHO AaKTyaJbHOE€ HCKYCCTBO BXOJUT B OCTPbIA KOH(QUIUKT C
PENUTHO3HBIM  AKCTpeMu3MoM. PasrpoM BbicTaBkH <OCTOPOXHO, peHrus!™,
yuMHEeHHbId MpakoOecamu B CaxapoBckoMm 1eHTpe (2003 ron), u mociienoBaBIIMI
YTOJIOBHBIN MpOLIECC HAJl KypaTOpaMH 3TOM BBICTaBKU (KOTOPBIM 3aKOHUMJIICS, KaK HU
napagoKCaNIbHO, TEM, YTO BUHOBHBIMHU ObUIM MPU3HAHBI OPTaHU3aTOPbI BHICTABKH, a
HE VYYAaCTHHKM TIIOTpOMA) TMOJOXKMJIM HA4yaJo T[OCTOSHHBIM  HamajkaMm C
(yHIaMEHTAIUCTCKUX TO3MIMM Ha COBpEMEHHOEe HcKyccTBO. Iloxoxe, uyTO
OKMBJICHHE O0IIel XyJ0’KeCTBEHHOW CUTYallMd TMPOBOLUPYET TPATUIIMOHATIHCTOB

YCHIIUTD HpOTHBOHCﬁCTBHC JIFOOBIM AKTYAJIbHBIM TCHACHIIWAM.

[1] TepMuH <akTyaJlbHOE MCKycCTBO> (contemporary art) OObEeIUHSET
HOBEHUIITNE XYI0KECTBECHHBIC TEUCHUS B N300pa3uTeILHOM HCKycCcTBE ¢ 1960-x To0B
U JI0 HAaCTOSLIEr0 BpeMEHH (B oTiauuue oT modern art, <COBpEMEHHOI0 UCKYCCTBa™>, K
KOTOPOMY OTHOCSITCSI BCE HAPABJICHUS KUBOMUCH, Tpauku U cKyabntypsl 1900-x -

1950-x rooB).
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